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1. - is refers to the degree to which its members are attracted
to group, are motivated to remain in' the group and mutually
influence one another in the group.

G RSHMNFe| GTETIF HGel o_plbeaTTEamen (& FTAhG FISEGHL SHeTene
GHliLg, Gueiled LmsTHD @mellilig WLHDID Gpefed nyevur Gledbainsg
Clegisgielgl %HGID-

\M Group cohesiveness (B) Group performance
| RGOk @G Cewedper |
- (C) Group work (D) Group and Team work
SO Gouane G LhHb endlent Uenfl

(B Answer not known
' eSent_ Gzflwaiaene

L2 occurs when each party wishes to maintain or maximize
the amount of influence that it exerts in the relationship and the

N social setting. :
? gau@eur s 2.06] LHYD Feps AL CrgSgib Qedeurddlen

|  SeTEmal ugmoflés s@ag <bHashss efgpibye Gurgy gHLRSDE.
!\‘ L (A) Economic conflict Mlue power conflict
T QU RETTSTY (AprarLr <8y Gorge
-J,.rH (C) Power social conflict (D) Functional conflict
/« Y sups pranLr{HSer - Qewdurt® @preTUm

(E) Answer not known
ellenl_ Gaflulefaana
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3. group 1s composed of a supervisor and the subordinates
Who report directly to that supervisor and determined by the

‘organisational chart.

G @ Copurreretwrert wphmih Spbleve vamfuraTTaamers
Qaramperarg, <eurser ChIQUNSE bS5 Gmmurrrr@m@uu_lrrmrﬂf_m é{‘n‘ﬂassma;
QendEpriaeT whpit Blnicuar eldraaiiusgme SiorelssliLQEpriser. '

Command (B) Task
SL_L_@nEr LI GsaT)

(C) Reference (D) Friendship
GHliy BLLIDE

(E) Answer not known
elent. Ggflueidene

4. A change in an organisation, touches a sequence of related and
supporting changes. This is known as

g Bmeiarsda eHLUE IDTHOD, @@L L DHDID caypglmmﬂaa@m
rhmsSlen euflenaamus Clarpib: @al

(A) Spillover effect Mmimo effect

sfay eflaneray - GumBGerr efenerey
(C) Galatea effect (D) Hawthorne effect
: SO LT edlenemey emre Gy allenemey

() Answer not known
‘aflent Ggiflweidanen
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. assume the respon51b111ty for managmg change activities
in the organisation. :

GremLIeUTT - ﬁgﬂ@ﬁﬂgﬁm THUELD LDrfﬁ)j_D BLEUL HOFHSEET
'ﬁrr@_faﬂuug,mssrrm @LJH‘QJLJGIDLJ & DIIGLHT @M.
(A) Change makers
WIHnSad 2 (Heu & @ LiGUT
(B) Change managers

oThpsems GoareameaLn @guﬂueufr

Change officers
orHn HHesrisar

\M Change agents

IDTDHD (PSELTSEET

(E) Answer not known
sllenL Ggflwefdeane

_is a set of the beliefs, norms and behavmur that are

shared by the employees.
. erargl eamflursarméd  LSrLuEL  phbsamasdr, ellflopapasdr
mmgjm IBL.S60E %eﬂu_l@um;_ﬁ]m @g,rr@uurr@m
(A) . Organisational climate
SienLFFTTE Hrevblene
(B) Organisational hehaviour

SHGNIDLUILIFETT BL.Send

(C) Organisational change
WL EFFTT OTHHLD

WOrganisatio-nal culture

SO EFFTT SQOTFFTID

- (E) Answer not known
e Gaflueldens
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7. How are responses characterized in Clagsical Conditioning?
Gearellwe vwssippsadie (Classical Conditioning) uddsdr ereueumm
auenaLILRSsLILI (B eer ?

M Fixed to stimulus

Srar(hsaishi@ Hlaourarenel

(B) Variable in types and degrees
GUANSSET LOHMID {6eTe &HaTeD Wwrmili{Hib

(C) Based on consequences
allaneragene g UL IWTES Qareamiane

(D) Dependent on cues
-@ﬂ“ﬁ@&@m Sl LILIEDLLITES QETe_anal

(E) Answer not known
aflan Glgfluieiéane

8. Learning attitudes from observation involves which of the following
four processes?
golalllibe) Elmbgl <amGEaDasmers shms Gardeug Geateumh Brres
Ceudpapsaile crang 2 dreTL &aliig) ?

(A) Attention, Motivation, Social learning and Retention
salaDd, 2er&@GelSsM, Fips sHHD WHNHLD SEEMEUSSD

(B) Attention, Retention, Direct Experience and Training
SeaTld, $&EmaSE®, CBrlg. Si@uteuh wHnIh LulHe

W Attention, Retention, Training and Motivation

seUad, sé&smalssd, LulHd wHmib sarsEelssh

(D) Direct Experience, Social learning, Motivation and Training
CEITg. eI, Fups sHP®, sas@Heilsses whnb LudHH

(E) Answer not known
allenL. Glaflweidensa
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Identlfy the main 1dea behmd operant condltmnmg according to

B.F. Skinner?
Sleri. aodlenenerr sadmitiing. @&U.JGI)I_II'I'L_@ ugpasaa@pmmtﬁlem @paséiu_i asqr)gamg,
S EHLITETLD STEHTS. _

\M Behaviour is a function of its consequences Whlch may be

either positive or negative
BLgeng 2igear eflanenaysefar Gaudur® @b @5 CS(@WLDGU){LT)LLJW&S@GHTT
2jdag erdlifwmpuirsGear @ mesaDd

(B) Behaviour is a result of genetic predisposition which is positive
Blgas @EITLDGE)H)U.IEGUT TUE  (perdnl gt Hlaneanioubier eflenerey
%@LD

(C) Behaviour is influenced by unconscious desires which may be
either positive or negative

BLéans CriwenpuraraelnsGealr erdliinempulnaraelirEGeur @(m&es
Salpl SPlwiiLrg essanmed LUTdEsUUbEps!

(D) Behaviour is determined by environmental stimuli alone
BLEMS HFHRFSGpD, gramhgond wlGew Hrarissiuddng

(E) Answer not known
clitenL. Gzflellcdena
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10. Degree to which group members are attracted to each other is called
& aguutﬂlmrrasm ORI G FISSLUUEL ete) eTeur)
&m@&&uu@ 0.

Group cohesiveness
& @dmLD

(B) Group demography
& Bleo Fepseilied

(C) Social facilitation effect
seps cusdl ellanaraey

(D) Group think
S Spsear

(E) Answer not known
e Ggfwueiidena

11. How do individuals form attitudes through social learning?
geleurm  selpUisdr  Hpss  sHmellar  ppeld  Warl  UTkiGsar
O (56U TS (& & D Mg ?
(A) By direct experience with objects or persons
QuITBLS6T Sjdeg BUTsErLer ChIle a@UeugSlem ppaid

By acquiring attitudes from their environment in an indirect

manner

BrhIGET Gpeller QBHS DEDAPELDTE @GP DEGETL @uggjmg,ml
eLpEVLD

(C) By avoiding interactions with their models
griger wrgfseEslamar Qsrirysamar $ailTULSET (peLd

(D) By ignoring family and peer groups
GHDULD DHIID HETUTSE®ET LDESELILISE (LpeoLd

(E) Answer not known B
aflenL Gz fluiefidena !
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12. Why might someone feel generally dispirited later in the day after
being criticized by a colleague?
@ &5 saflur alwidlgs 190G REGUBSS BT Phelld Curgeuns

enEGeniey gHUBCLSDHETET SMTeRTD GTETET ?

A)

Because they are happy about the criticism
@leuftaer ellisardamgls UDH wpFfluemL cugmd

Mecause the 1nitial emotion of anger has turned into a mood

©)
D)

()

SfeUlraEeT <, ribl GaETU o anTie] e(f Warhlanawimrs ordliwigsme

Because they are indifferent to the criticism
Sjeufrger el iFansensll UHHl 2l b sri(Haisime

Because they are excited about the feedback
SeUTaET S@psgisamants LDHH o Herasnrs EGmILsTD

Answer not known
eflan Qgflwedeana

13. How do researchers describe the emotion of ‘disguest?

SLrmiESuTaTiaeT Qeumiiy o ariearel ereleunm efleuflsEpmiaer?

(A)

(B)

©

As emotions that is not primary

(PSHTEOOILITET 2G0T 1§ BaTTs Gldarsame.

As an emotion with descriptors like joy and happiness
& DES Hmid sBCsraud CuraTn efeTEEnISEHL_6T Fulylll 2 GuTTeurs

As a positive emotions
Crirneann o auriens

Ms an emotion with descriptors like contempt and revulsion

(E)

Stelwdliiy womd Qeugtiy GuTeTD 6% 6TéEERISEHL 6T nlg Ul 2 a@wTicTS

Answer not known
cllenL. Ggfuaicdene
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14.

15.

16.

“Might is Right” is the motto of
“Might is Right” ereérug) Werr @H&Canar.
Mutocratic model (B) Custodial moidel
' sreurglany o . wrgs i wirdl
(C) Supportive model (D) 'Collegial model
SpBTEUTET THHT Fal () i

(E) Answer not known
MenL. Asflueidema

Rewards are initiated after a fixed or constant number of responses
are called '

Qoudlser p Bleowwrar oang Heouwre aaraflsamsuilar Gera
Qg rLristiu Bl erpe. "

(A) Variable-ratio schedule (B) Reward-ratio schedule
i eldls oL cuanemt Qeugnd efldlg =L eiament
M Fixed-ratio schedule (D) Reinforcement schedule
Blenevwimar ez o 1_clement GGG 60 St L

(E) Answer not known
eflent... Gsfiwiefeenen

is the ability of use logic and assess the implications of
an argument. '
TarLg  STEssegll LwWatL®ES e erggdlar Srésmsamer
AN Hmer i,@E0. .
Deductive Reasoning (B) Memory

gouplyb LGsshle) - Hlavatausid
(C) Verbal Comprehension (D) Inductive Reasoning
eumG@mmfl Lflgsen gramLd LuGssiley

(E) Answer not known
Menl. Gaflwaiadeame
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17. Individuals will be motivated to exhibit the modeled behaviour, if
- positive incentives or rewards are provided is called ~
Grirnempurer - easesC0sTmaE  Sdag) @@J@mg]a;m GUPTRISLILIL LT,
LDrrgﬂrﬂu_lrrezrr ml_gmg,mu GleualiLBiSs g,@ﬂ‘rf)urr o 58|56 Glu(fpjeurm

) /\A) Shapmg behaviour
Fh FLES GuiqelaLnGHe)
~ (B) Social learning
&-Qt;pas &M ned

(C)y Motor reproduction process
Gum_ L @ariiGlumsesn Gdudipan

\LD( Remforcement process
QUG L 6D @&mev(gpemm

-(E) Answer not known
sfleni Ggflweiaena

18. Henry Fayol's administrative theory introduced how many

' principles of management? o
GanerdeCurGureien flreunsaGam_um(p Hlreursg e TS NG
Qanarenssanet S|PlpaiuphsEwg ? ' '

A) 5 | - - (B) 10

- 2bs | LSS
e 14 o (D) 20

L udlenens; - ' Bwusl

(E) Answer not known
ellen QgfliLeldama
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19. ‘The classic work of ——————— can be used to represent the
cognitive theoretical approach. |

ifleurppe QgmPdE L gni@Epanpaut Griudss —— O\
D GaTEoren Liepl LIL{SeneTll Lerihisseamb.
W~ Edward Tolman __ (B) Elton Mayo
eT_eurt(®) GLmedGLoe erédl_ar GuoGuwim
(C) F.W. Taylor (D) Smith
6Tool). 96Ty ). G lieurT oLl
(E) Answer not known

e Agflueidame

20.

- is not a key force of affecting organisational behaviour.

(A)

(©

()

Blpeier pL g UrdEGh (peHu F&8 Bjdae.

Technology | (B) People

QgL flév LD LO&EET
Environment \Me source allocation
FHOIESPE UET 651560

Answer not known
clen Qgfluslidena -
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22,

~All of the following are differences between manufacturmg and

service operations except -
W etre(BLImE S{@aTSSILD g_g)ug,gc,] Wb Gst@neu @&mmun@a@a;@ @en G
o @it @@@urr@assrr Bews ey -

M Quahty is more easily measured in service operations

B)

- ©

D)

(®)

Coener QawoLinhseis sréams eraflgre erail_ @piquild

Productivity is easier to measure in manufacturing operations
o pusd QeuourGaeild 2 pusdsHnmar arelHiols eraflg)

Contact with customers is more prevalent with persons

working in service operations.
6U Iy SENSBILITETTEEHL e Glpm_ii] Craeu HLaligsamasatied Liawtiiluh
BLITE (@HL 6T agla;mwa; © ereng

Accumulation or decrease in inventory of finished products is
more applicable to manufacturing operations

g,u_lrrrﬂui_gu Wumplasefler  srsgsamer Craflgss g @Gn)g)g@w
AL 2 HLSS BL Gl S Ea(EhEE L QuUITBBESID

Answer not known

eflep_ Gsfweildene

What would be the basic time when the observed time  is

10 centiminutes and the observed rating is 80?

selaflssiuce Cppb 10 Qeangiflaflsarmeab, seuaflgslul L wdini@
80 ygab @@mE@ED GLing ofigliiemL (S‘LF)ULD RTINS EH(H&HELD?

(©)

(E)

12 centiminutes : (By 11 centiminutes
12 Qamq llef sar 11 Qeemgiflefl st
10 centiminutes (D) 9 centiminutes
10 Qeéng L8tesh e 9 Qeemg el s

Answer not known
cllen GgMweiecrene
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23. Bullwhip effect also known as
Udedls efievera) erarmiih i@p&siL(HE s

(A) Ripple effect (B) Whiplash effect

Slene eHleneray ' @S‘]-Dsorr@q:;ég%rra;
(C) Burbidge effect M‘O.rrester effect
umdish edaneray ) aun@revlt eflenarey

(E)  Answer not known
eflenL Ggfliuaideama

24. ldentify the correctly matching pair with regard to planning type
with its focus ‘
AL 8L auamsl|iar yger Crradlaer sflurs Qurmsgid Comg ergibleuar
<DIENI_LITEITLD HITEHTSH ‘
(A) Strategic planning - Short-term goals
2 §8i5 Sl Lb - Gndu sre BladEad
M Tactical planning - Resource allocation
ghsrdls ALl @ - euar @g&sH
(C) Operational planning - Long-term vision
Qeweum’ () Sl e - Har_ srew Liniepau
(D) Contingency planning - Routine operations
Sjeugr S0 - eupdsnrar CFcdur@ser
(E) Answer not known
ellanL Ggflwailerene

385-Business Admin’iétr.at-ion ' 14



25. In supply chain management, - - strategy 1s often
employed when dealing with products that have unpredictable

demand and require quick responses to changes. ;
Réeunfeon [ igioralss pgur Geameuw|d, LIHPESEFSE oflerens
ug‘,]svexﬂaaa Saigll CLTHLSERESTET, QRIS FRIG Cararminmu HnariL.

], ﬁrreu rra‘élaa@m 2 &4 LG Lb. :
) “Lean | P Agile 77
5 @HF @ Qasrsiu
(C) Efficient (D) Resilient
SlmenLouimeo Crrsswons &@m(mg

(E) Answer not known
clent Glsfwelleensy

26. Choose the most appropriate key objective of supply chain

management.
Eparemb by eleguid @.I@I‘EJEGU ghfled Cuoaramenwouler g We psidul
GH&ECameTTELD.

- (A) Maximizing Production Cost
2 husd Clawe saner HHsMSH56D
\J#” Minimizing lead time
pentanantl Chrdamg GmpEsa
(C) Increasing inventory levels
U (HLIL] SIETEF@MET S &S5
(D) Reducing customer satisfaction
eumig Senswlneart Hplda GanssHe

(E) Answer not known
eflenL Qs flweilcene
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27.

28.

385-Business Administration.

Choose the right matches among the types

arsetl L9, G et

2. Henry L. Gantt
Ganerdl ered. smem

3. Quick, Shear and Koehler
@Wls, adwim, Cargnem

4.  Frank and Lillian Gilberth —

Aymriig, eSleedlwen Hearidys

(A) 1 and 2 are correct
1 wopnd 2 sflirarene

\@( 1 and 3 are correct

1 iopmid 3 sfluirsrene

(E) Answer not known
aflenL Gaflwefdane

Q&u_l m@ﬁmm F(HeNEET Bjeded.

(A) Control Charts
sl Puunt () ellerssliuL ksar
(C) Scatter diagram
. Sgped euanruLLD
(K) Answer not known

dilen Gpiflwaieane

16

- sfluner dummsghisaer Gaie; Glauwe|b
- L F.W. Taylor

Time Study

Gpi <ghiiay

Motion study

Buss ool

Work factor system

Geuaney siryeantl ienLoriy

Work study -

Ceueney %ujm |

(B) 2 and 3 are correct
2 wppid 3 sflwirearanal

(D) 1 and 4 are c-o‘rre.ct
1 wpgd 4 sflurerana

— is not a process tools for TQM systems.
ereilg  Qordss sy

GuaTamenld  ienblil|s@Eh&aTen

(B) Histogram
aflavCLrdlymb

lier

olery:



29.

30.

Find out the projeet management phases
QéreupeuaraipBldhg eflwrer @L"_l_' Buesra@mens St mIsamer
(1) {fﬂmma&mm HSGMTL_‘r_I")]LUMLD .

Plannmg, Sche duling and Co ntrolling .
LBl 6, oL eusnaiUBSSISHe OHmnD a;|_®uu®§,g,1g,@

(B) Planning, Organising and Controlling
Sl &, @prs@wggd wHpb sLOUURSSISD

(C) Organising, Co-ordinating and Controlling .
SUESDOEED, RhRH@MIESD WHND &0 ULESSISO

(D) Reporting, Budgeting and Controlling
sifsmsulGad, LLQgl Qeuigd LHRID SL.EULESSSD

(E) Answer not known
eflap GzMweficana

mamtenance is the repair which is generally done

after the equipment has attained down state.
Lol erarig QLITSOINS o lisyambsar LUpsoLbs 9ns

Qe Gin LIGREILIFILIL] D@0,

" (A)  Predictive maintenance . (B) Preventive maintenance
(pemganiitiLy Lipmofitiy : S| Lgmofiog-
(C)y Scheduled ﬁlai_ntenance. o ﬁakdown maintenance
S Bl ot dgmeoflliy ey Lgmofiiiy

(E) Answer not known
eflenL Ggflwsieeans

17 385-Business Administration
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31. From the following which of the statements are true about Total

Productive maintenance?
Qurss 2 HusH urmofiy updl GereuEh sabmseaild org 2 emenn ?

(1) Total Productive maintenance refers to maintenance
prevention S
Qurss 2 husd wrmofiy erearug Lrmofiy s sameas Goisdng
(2) It aims at moving towards zero maintenance
- Qg ysmelu urroflueu Ceréswnrss Cardrfdrang
'(3)‘ . It is not utmost importance due to its impact on reducing costs
- in production

o pusHler Goweseaers Gopliuge @ Wbaek WwsSlugsgeud
QUMLHSTS &6baneD

(A) (1) correct (B) (1) and (3) correct
(1) =M | | (1) ooy (3) & '
\&Q( (1) and (2) correct (D) (2) and (3) correct

(1) oppd (2) of (2) wpgid (3) s

(E) Answer not known
e Qzflwuefaaa

- 385-Business Administration 18



32. Which ‘of'-t'he folloWirig statement is incorrect?
1Gémeu(BLd endmiSeted 65 SeunTarg] ?

(A)

(B)

(©

()

1S0-9000 explains the ISO system
gﬁrm@—QOOO £0.6TEV. 60 D{enIDLIGHL eﬁ]m&@aﬁ]g}@j

ISO-9001 applies to firms that are involved with production

ISO-9001  eemug o pusdude Ff@j._zl_@m@ﬁ Blnlev @RS E5 8@,
QuUmpBEID _

180-9002 applies to firms that act as inspection agents
1S0-9002 EXNATEY @asmrrsamrras Qeweoupd  Foeamsess
GurmbgIDd .

ISO-9004 serves as a guide to the Japanese Industrial
standards 28101
I50-9004 gourelu  Qsmfbgien  srhleosdr 28101 5
auflam g wrs Ceuau@Gdng. _

Answer not known
aflenl_ Ggficlleena

33. Quahty control charts do not need to be investigated when

(B)

()
D)

(E)

Lol eflerdstiu higer eriiGLmg %I}'l‘l’u_ll_ll_ll_ Gevlsgorig.uileraned

Four consecutive points appear one side of the centre line
Brang Qsmirsflwuner Lerallser ewws Carliger g LI&&SH 6
Caranmid :

An apparent trand occurs in one direction
Qeuafiiuen_wirer Guns@ @ Hasulld Blebdng

Suspiciously average behaviour occurs
shGassgndlwrar eyrefl pLSams ghuHps)

Two consecutive points are near the control limits
@ran® CsrLrFfwrer ereflser a;;@uurm@ GUTIDL|S@H&E DA(mEED

| o GITEITeIT

Answer not known

aflen QaMweferensn

19 385-Business Administration

[Turn over.



34. The difference of the length of time remaining, until a job is due and
the length of its operating time is referred as
o Ceaievar piqui Bgeperar GEL WHmID Siger Guiss @prjggg]mas@m

@thl_@u_l o arer ellGHumsd _ erar @DILAL L&D
Slack time (B) Run time
Qamie| Gprn ‘ @w&s Crrb

(C) Difference time _ (D) Service time
Grr gl Ceeneu GBI

(E) Answer not known
aflanL. Gsiflieddene

35. How does operation functions interact with other core functions?
Qeweurl G Qeudur@  geaeart  ww  CFLOUTES@HLET  eTaiar)
@enallenar LRz ?

(A) Tt operates independently without any interaetion
aThg ElenLaflenamufib Lflwimoed E”’éﬁémgmna GlawibLRSlaTng

(B) It has a less equal relationship compared to support functions
LETa  QEuOUTRSEELE  FBWUeTE S @D GWPeUTEr 2 DG

lETaT{hieTer g
(# 1t collaborates equally with marketing and product/services
development functions
FHMSILGSSISD LOMD o (BeuTEs OQEUOUTHGEELET  FLoTer
pssi@lieru Lsrar@erag)

(D) [t primarily dictates the needs of other functions
geanar GFuaurihsefler Coameusamen (pgarentowings Gamrlng

(E) Answer not known
aflent QeMweddeme

-385-Business Administration 20



06.

ST.

Match the following :
ﬂeﬁm@@m@u@m‘m Frlurs -@un@ggja :

(a) dJob production . - 1. Shorter production runs
Gaieme o pHiigd Gndu o Husd @ULib

(b) Batch production 2. Large volume of product
Qzr@d o hlss)  Quflw erelemar SwrilliLser

(¢) Mass production 3. Low manpower requirement
Qou@ ds 2 Hugd GBS emellemen DGR SeUTD

(dy Continuous production 4. Low volume and High variety
Cgmirefumer 2 DL GODES JeTe] HHILD flsalans

@ & ©© @
A 1 2 4
\LB-( 4 1 2
¢y 4 - 2 1
D 2 4 3
(E) Answer not known
e Ggflwelldena

oW W W

The phrase “Small is beautiful” said by
“Afluige sipsreang” eremp QerHOpIL ey 2 Hairss et

S¥ Fritz Schumacher (B) Fritz Perls
SUAlC ey agDGusar SLM 6 Guimedav

(C) dJohn Schumacher (D) Micheal Schumacher
sorest age)CIEsT l5Gad axdCwEaT

() Answer not known
ellenL Gigflwelerenen

21 : 385-Business Administration
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38. Identify the activity which is not a direct responsibility of operation
management.
Sheu(peuanaipiicy, Ceueum {  Hireursss e @rrbfﬂq_ @urrguuu @@Jwrrg_r,

QFUGUTL@L S{EHLWLITETLD &Teuralid.

(A) Designing the operation's product, services and processes
Cewumuntiger  swrfiiy, GCsemeusdr  wHmbd  Ceudepansamar
@Ulg CUENLO G HE

(B) Developing an operations strategy for the operations

Gewdurhsepsarar Geawdur’ () apGarurusams o (FelrdEGso

@/ Determining the exact mix of product and services that
customers want
QU Se&WTaTTEeT efl(Bibyd gwrfltyser whmnd Comeusetien &fluimer
el Sroraisse ‘

(D) Planning and controlling the operation
Geudur el Ui SEGse® whnib sLHUUOSSISH

(E) Answer not known
sflen g Mweldvane

385-Business Administration 292



39. Match the following forecasting methods :

40.

3
©, 1 2 4
‘ 4

e%;pasrr@jm peaTdiediLy (parpseen @urr@(&_r,gas i
(a) Qualitative forecasting 1. Expertd udgement

ST (pememdiedLiL Byemrirsatlen S &Lq_ljuemguﬂleo
(b) Time series analysis 2. Smooths fluctuations in data
srlsTLT L@GUuTey gresafer rpuThaear & ClaligsH
(¢) Casual forecasting 3. Cause and effect relationship.
__ SryewT- STl (pererhl el sryer-srilu o peajhlena
(d) Moving average 4. Historical data
BELD gyme] GUTETH! STESHET

@ ® © @
A 1 2 3
®) 1 2

DO U A W

1 3
(E) Answer not known
- eflenL Qgfiwueileensy
Product design combines __ with products and business
knowledge to generate ideas and concepts and convert them into
physical and usable object or services.
SWAMLUL  aulgeuedLollL, _ o g gurflieuud cemis @blee

pafloarss Guremasdr LOHNID SHEGISs@mET 2 (HerEs @{mmmmu
QUTEETTETTLOrSaLD LIUSTUT 14h@ Thpeuraab wrhndpng.

(A) Productivity _ Image
o pusd Hper Y e
- (C) Reflection - | (D) Demand
: Fggluedliiy : (Sg,emu

() Answer not known
eflen_ Gsflwsiidena
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41. A function that is responsible for the optimization of logistics and
delivery processes in e-commerce is
Ber  euallagdledr sareurLmgdr wppn  OFCurs  GQewudpamsener
Cubu@sgeugn@ Gurpierer GeudLrd

(A) Customer service
eumg Hens et Caanal

(B) Digital advertising
lgedl_ L6 eflemibuid

(C) Content management
2 dreTL &8 Qe meTenio

M Supply Chain Management (SCM)
lflGwire #midlell Guemaranio

(E) Answer not known
eflent. Qg fweddana

42, . __factor is critical for improving the relevancy of search
results in a portal.

Gut-.eder Gzl (gomreqaaerﬂﬁm Qummpsssms CLbUBSSeISHES
&miyemt (pdsdlwLnreg).

Personalizing search results based on user behaviour
LG L& angudl et g iLiantuld Carab (Ll @ SEnET
S LI G &GS '

(B) Displaying high volume of ads
9Hls ere) efemburhsemear &Il (Hso

(C) Limiting the use of search algorithms
GCoier yevarfigbaater Lweamir e & HULRSTISD

(D) Standardizing search results for all users
SNDRNES] LIS EHESLD Galeb (pige gener SrLLIGSSISHD

() Answer not known
alilenL. Ggflweildans
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43,

j is the primary purpose of the ‘shopping Cart’ function
in e-commerce.

gi-srwiadley (Ner awerllsn) ‘exmufn sl QEUOUTLIGET—-apSETm Lo
Crréaibd

(A) Tomanage inventory levels
5G Blevwvasaer Hliteudlss

(B) To design the websites layout

@mmu_lg,@rr SenOLIeNL €llg QUEHLDES

g M To facilitate online customer transactions

44.

areveer almnqdaswrarnt Lifleliggmarsamer erallgrss
(D) To handle customer service inquiries..-

cuTg&EensiTerT Coamel aiiFTTenETEENET GG ILITET

() Answer not known
eflenL- Ggfweldeame

Assembling a product, identifying customers and hiring employees
are
@ QUTmENETds & LEDIDGHD, GUTGEEMEITETTGENET DL IITETD STeiTLg)]

wHomib  uesflurerisener s 0 gdHwened LS eTanaTedTH
aQSgiE6srdareTiLH S eTmg). '
(A) Transaction ’ (B) Phases

Lifleu g en araar &L LD

Business process (D) Business functions

euertlad GlELepanDEET euanilas GFLduT(pEeT

() Answer not known
eflanl. Ggilueiicrans
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45. e-commerce function helps in evaluating the
effectlveness of online marketing strategies. |
apeneneen  wristalwm 2 shsellar  Cowuddpwer  wHilbheushE

@) -asmoire {(Wear auanflsin) 2 se|dng.

\[{(Web Analytics

GUeh e u@uurru_ieq

(B) Inventory Management
- 5r5E Ceramento

(‘C) Payment Processing
: pard CFguSgsd G@FuarsEshd
(D) Customer Relationship Management (CRM)

eumgseswrert e ey Guanarenn (CRM)

(E) Answer not known
dflenL Gsflweiidene

46. Bliyers bidding for the business of a seller is called _1n

E-commerce.
@ dpuemeanurarflar caflasdhars gqob aTREGD eurBEGUalTEET  Wler

¥l 3:3 eTanTl <enp&sLILI(HE pTTEeT.
(A) Offer (B) Public sale
| aflpLin ey _ Quirg eqpueer
Auction . (D) Allocation
GO | 28155

(F) Answer not known
e Ggflueiidana

385-Business Administration . - 26



47.

Which of the following is correctly paired? -
\Qetrelmeuameunbled ergl Ffiuing @enemméalitL (Hieerg) ?

1) HTML
HTML
@) HTTP
HTTP
(3 ICES
ICES
(4) ACID
ACID

\MZ) and (4) are correct

(2) wpmbd (4) &ﬂu_lrrramsmu

(C) (1) and (2) are correct
(1) whmib (2) aﬂrﬂmnm.emsu

~ Ability to move back and forth between
. different system

GeusuGougmy - @Jmmuuas@a;@ @Gtm_uﬁ]eu (LpeiremLb
Yerenors pe s Hmer

Identify a resource, and ask the server to
respond With an action

R GUETSMS SIeLLITaTD, WHHID @ ‘IBI_GLIIq_SSGmS;\

udaaflds entoul semtian Calsallb

“Computer A” (the client) to establish a
connection to “Computer B” (the server) and
make a request |

“‘saflal A" (umgsesurari) “seflal B’ (swow
senflefl) e @m@muq Blpe wHMbD s -GCarfléams

Qe

Test is one of the properties of money transfer |
(S&rrggeﬁ)eﬁr erarLgl dawll umirhpgdler LieLsafld

(B) (2) and (3) are correct
(2) whgubd (3) eflunearaal

(D) (3) and (4) are correct
(3) oy (4) sNwrereen

(E) Answer not known
cfilarL Ggfieldana
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48. The primary disadvantage of E-commerce related to security
Qemameuamaupdley ungaTiiy Gsmiumrer e elanflagdien pserannuTer
GEODUNTE GTaiLig] 6187
(A) Increased speed of transactions

uflauigsamangeiier Goush odafgsed

) Security breaches and data theft.
urgasriy Wnoser whmib sral Sl
(C) Global access to products

SUTHLIL S EBESTET 2 &SaTTeill Ign|&sd

(D) Enhanced customer convenience
CubulL emg&ensuUnart cussl

(E) Answer not known
allen Gaflueildamer

49. : - security protocol ensures secure data transmission in
e-commerce. -
et auanflesgder Lingisriurer gre uflorhpsens apg ungisTiL GEH 2 nid

Caldlng ?
A) HTTP (B) FTP
@ SSL/TLS (D) SMTP

(E) Answer not known
eflenl- Qgflweldeanen
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50. —— - technology is crucial for the implementation of

pervasive computing. _ _
Lpeueoren SbLILL g himss Qeuou@ss apss Gemfloplub gpsdlunrarg?

(A) Cloud computing . (B) Blockchain
dleteyll s g bl 1S méslal gull or
M Internet of Things (IoT) (D) Virtual reality
Gam_tQp. st Sy [oT)  afireseued Murmedlii.

(E) Answer not known'
ellenL_ Wgflwalaana

51. — is the primary challenge associated with pervasive
computing. ,
Lipeuaran sanflaflujLar GQamfeL L (PSETELD SIS GTEe?
(A) High cost of hardware
auanGlumpailar oigs elene
(B)  Integration with legacy systems
IPITL] SAGDLOLIL|S(ETHL 6T ep(MhkiflenamTiiL

-Q{/Prfwacy and security issues

safluflen bpmih LrgsTiL Hssos6T

(D) Lack of user interest
CLwaTT @y euLSlemento

" (E) Answer not known
ellenL Gaflwsichena
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52. is the primary goal of the Capability Maturity Model
(CMM). o |
Amer wéire; ordfuller (CMM) wsaaran Baoss cTean ?

(A) To enhance employee training
venflwmart Lulpdlerw Cobu@Sgisea

To improve software development processes and enhance
capabilities
QuearGlumer Cwiburl.(f Geudapapsast Gobu(sg s

(C) To increase hardware capabilities
aueanlUmBeT Spensemer dafss

(D) To manage project budgets more effectively
UL eure| Usas S -msmer Waab SpbuL BlireudlSHe

(E) Answer not known
‘ aflenL Qziflwel dana
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53. How does information management enhance decision making in an

54.

ERP system? | ‘
ERP  Ssewiisds @ula@uues ssao  Gooramamns  ereeurm
GuibLBdg & ng ?

( By providing real-time data from multiple sources for analysis
uEULInielpers U st @aha Hsp Crprs - sree
QULPMIEHEIBEN CLPELD :

(B) By reducing the need for data entry
srey 2 aretl g6 GHenelienild GeDLILISET ApeLD

(C) By lmiting the scope of data access to only specific
departments ‘
GOUELL.  giepseErse wLLECDL  srey asdler  CEpréssas
UL (ReUGE eLpevib '

- (D) By focusing only on historical data

eugerhns sre/seaia GG seuand LFwsseuseT pLpeib

(E) Answer not known
eflev Ggfliuelweame

The most widely adopted collaboration system for small and
medium-sized firms that use microsoft server and networking
products is : - |
ao&QrTEns Fiel mHmb Glg;l_Qa_lmrasaﬂrm g,u.;rrrﬂuqesmm LIWIETL (RS GID
APw wHpb BHSHT HlycuermisErseE Weeyb UU"G)JGI)WBS G;rmgjas Glamarerii’ L
RESIEIPUIL] eI

(A) Microsoft video call (B) Microsoft team

@L&EETTFTsLUL el Guir srd @WEETTFTLLIL Leld
Microsoft share point (D) Microsoft office
aw&GTTFTel GagrLimulila ensCITETSUIL. 296

(E) Answer not known
eflenL. Ggiluisherana
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55.

56.

The use of digital technology and the internet to execute the major
business processes in the enterprise is :
Blpeuasdd wsslw  euefles  Gewdgpmpsmer QEuOUREs gelll e
QemPlebpil b wHmid Genammugmst LLETLHESI50 o
_ e-business | '

Wlememam 6uenilsLb
(B)  Decision support systems

(P1g6 <BTE] HELDLIL|HET
(C) Business intelligence

euenfla (5 toremT ey
(D) Transaction processing system.. .

ufleifsgemear QeunEs SieLLILs6
(E) Answer not known

eflent_ QsfRweldama

connect multiple storage devices 6n a separate high-speed

network dedicated to storage.
Coliluagdpars emiuaissin . safl =fGus QplCartsfd U
GCelfliues srgamismer Genarlitig.
(A) Storage server | (B) Mainframe server |

Cailtiiug Goaneulsib QuuemaCrid Craneuwsib
(Q/Storage area networks (D) Multiple storage networks

Gailliy ugd OBl Beumis@ser ue GCabliLe Gpl Qeumié@ser

(E) Answer not known
afilen_ Ggflwueidene
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57. SaaS stands for

SaaS GTEbTLIG
Software as a service - (B) Storage as a service
- Geaauwins GwarlLimmeT A Geaneuiins GaollL
(C) Security as a service (D) System as a service
Gareneums LITGISTLL| Gaaneuing 6oLl

(E) Answer not known
- eflene Gsfluefceana

58. type of KMS focuses on sharing best practices within

an organization. -
fpeasdp@er Spps Becpepsmet udlieie suigged auTlbg
KMS eramug ——— cuana.

W Collaborative systems
! RSSPLIL| (PEnDELDEET

(B) Expert systems
BlLjemriT (P DEDLOSET

(C) Knowledge Repositories
sile] Ceslindr risdr
(D) Learning management systems
- shmed CLOTRTEND (LpenMHENIOHET

(E) Answer not known
elenL Qgflwuaiidae
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59. An application where only one user accesses the database at a glven
time is an example of

(. (e_@gﬂux_‘ﬂ[_,Lw Crrsdle @@ LW GHEIT LDL.@GLD g,gmg,mg;mg, é\{@n@m (1%
LILIGHTLIT(R &2(M &g,rrrjemm CaipbgHhiéseytn

M Single user database application
oD LIUaTT sreydbsar LiwieLim)

(B) Multi-user database application
La) LW Sreydger Luwemim(h
(C) E-Commerce database application -
Il erengg @UITSss STa|soer LuaTUmh
(D) Data mining database application
- SreUSsen LILlemuim

(F) Answer not known
sflepL Qgmwefeensn

60. In MIS, CRM stands for
MIS« CRM ereruigen GummeT

Customer Relationship Management,
QMg &emsUITerT 2 el CaraTenn

(B) Corporate Resource Management
Qupiblmiaier aar @Losnrrmemm |

(C) Customer Retention Module
QMG E@SWTENT sdsmalliy CgmEd

(D) Corporate Revenue Management
Qumblmelar eyEeurds Goememrantn

- (E)  Answer not known
: aflan Qe dene
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61.

The extent does the shift from a product centric marketing
philosophy influence long-term brand loyalty in modern marketing,

[Gelieor

shanslILRSsMd  surfliy  @wusHdlEbs Ty Sa@EwTaTT

@DUNURSSILLL SEanslILI(Ss0 sdgeissnE wrpeus Samisre Grmer
aeuTesms Qs <larelie UTHEHDE ?

@)

©

D)

(E)

Customer centric strategies increases loyalty-by aligning with
consumer value and needs

QUM SSWTETT  eWLLGSSIULL 2 sdadr HeTGaurt S| seT
wpmib CsemalsEpler Srawliuge apeb elsaurssams oifsfsdanar.

Product-centric approaches foeus more on the product quality
than customer preferences, requiring loyalty

swrilily  @LULLUUESSULLL.  HEGSEP®DEET eI Sen&WTeTT
Apuutismer L surfiuy sysdd fls seead Grassdarpar
aeursdens @&ennsdlermar, :

The shift to customer-centric marketing has minimal impact
on loyalty because the quality of the product is primary factor.
QUMgdenaEwWmert  enlowWlURSsI’ L FHsUHSINSEE  DIDeIg
saunssde) GoPEsULE gréssms gpUOsHSDE, T ghlameild
swriinder grb (poerenn sryailum@gh

Customer-centric marketing does not necessarily foster
loyalty as it may lead to over-targeting specific segments.
QIMTIq.SE0E LITETT eLWLILIHSSILILL FHEMSLI(HSSE SjeuFwib
dsairsseang eUeTT&ESTE, gleaelcd g Gihdce  dfesamer
SESWTE QO&SHTEE LT allflai@Gs@Lb.

Answer not known
chlanL Gaflweidene
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" 62. The shift from a focus on mass pmduc.tion to a focus on customer

centric marketing reflects. _ _ .
Qurg 2pusd By seuernd CoqsgeaddBbg UMgS@SLITETT @DWLDrar
shasU B sgiglar By saard Ueasgiaug Gsmar WrgLielsslema:.

(A) A decrease in competition and an increase in consumer loyalty
Guriiguiled @enme WHMID ety denauinent el gainassd oidaii

M An a;daptation to the growing importance of personalized -
services and products | : _.
seiLueTTEsiur L Coaneumer LohH LD SWTL L e et
@asHusgleusas JHnSLETETEEL LTHDD

(C) The declining importance of marketing as a strategic function
@@ wes Qeweunits sHsu@Ssisddr  G@phE  @IED
(PSS LISHEID : L .

(D) A shift towards reducing consumer choice in the market
shanguild aumgsamaurert Caraigamer GampliLams Crrsdl g Wwrhnib

(Ey Answer not known
aflent. Qs Muiclieea
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63.

- 64.

One of the followmg is NOT a typlcal characterlstlc of the modern

marketing approach
S ereumeiameupble) ety pelar a@mguu@ggjw &@n@@mmuﬂm G]un‘gjmnm
LIGRTL| <S{EDaV

(A) Use of data analytics for market segmentation
shensll Wflelh@ srey LGUUTLG|SMET LI (hbE S

(B) Focus on building long-term customer relationships |
BeRTL&ETe  aUMgSenguwmer @_m@a;.aﬁ@n o (FeUTEaISd  Seuamid
Cegisss0h

M Heavy reliance on mass production

Qeuggar epupduia ofs poldsas meagdl Bsso

(D) Customisation of marketing messages -
shansriLiRsse Ceifsafler gafluuwamssd

() Answer not known
sflenL Ggfluieiaanra

most likely not to be a focus in a modern marketing
strategy. '
——— pdier  shaslubsze 2l Gupburgd  salaid
CFssiLILrgl. '

- (A) Customer satisfaction - (B) Value proposition
eumlg Genswrari $lmid ' i @m@mn@m
(C) Brand loyalty Transactlonal selling
C e eflsargh, ‘uflatigsenar eflbLianer

(E) Answer not known
efenL Qgflweleyena
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65.

Why does the societal marketing concept go bevond traditional
marketing concepts?

Feps FhangliL(pGse) S(HSH Grear L.IITI]'LDI_IrﬂU_I aar_aemg,uu@g,g,su &(HSEI5 @5 &
SLLmhul LGl ?

(A)

(©)

(E)

It focuses solely on profit Maximization
@& orusms dsfiudad bl GG seuan Ceassdns.

It address the ethical, environmental and social implications of
marketing activities

G5 sHhestUbhSSH mu@@&m&&aﬂm Gpdlipenn SEHDIESOD DHDILD
Feps srésnamer Hlelfsd teudpg

If ignores customer satisfaction in favour of production
efficiency.

@ig 2 pusd CeuddpasE wsrens eumgseswrart Swudawl
Upssail&spg |

If seeks to increase market share without concern for
environment factors

EHDFSLO  sTraisameTs UDDl sl TND  FHasl LR
siflafiss puadlpg

Answer not known
elleni_ GgMwalldana
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66. According to modern marketmg concepts customer satisfaction is

67.

largely driven by.
peler FhagliL{bsse as@g,@s;&@ﬂemuq mnq&ma;mrr@rrrr g‘,]@ug%] @u@murr@]m
QeupHored @Quss QEDgs.

(i) the lowest price point available
- Aer_65 sl Be Gmphs aflane

(ii) offering a variety of products features

LGaum UMM SDFBISE@ET QULhIGSED

“(iii) Delivering superior value

Apps oL QUPEIGHSED

(iv) Maximizing promotional campaigns .
@Sﬂmmurf Migsemrhisamer ASHEIURSHIFD

(A Q) and (i) only (B) (ii) only
(D) wpmb (1) brHb (i1) U Hibd

(©) (i) and (iv) only 7 (i) only
(i1i) woHmd (Av) L Eb (iil) @b

"(E) Answer not known

el GgMlweieena

The term market 0r1g1nated from the Latin Word e —_—

" implying mercandise, or a place where business is conducted.

Emg, areitp (GlFmed — TGN WSHET GUMTEHMNS, euenfla L QUr(pL_seT
g aamish pLEsULGn QL imss GDESDg.
(A) Mercantis . - (B) Mercanble
@ inir&eiTiq 6l Quirseander
(C). Marcaply | ) Marcatus
- Cfsdemer o Qs e

(Ej  Answer no-t,knoWn
. eleL QeMusidene
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.68. Independent individuals or organisations that directly help in the
free flow of goods and service between marketing organisation and
its markets are called .
FHaGILOSSD DMIDIIEGD G ehangs@Gh G wle. Gummlaer nHmib
Geansusafler seLwhp QUL Sdh@ Crrgurs 2 gaid surdar saflpuises
SVeg Hlmieermhisar TN Sienp&ELILI(pidlemment.

‘Marketing Intéermediaries
shanslIL[HSSHSH QL S5T&TEHET
{B) Potential customers
FTSSIDTET 61Ty S6ns LITaTT ST

(C) Competitors
Guriiguireniser
(D) Suppliers

QUIM(BLSET GULPMIEGLIGT

() Answer not known
elanL Qgfluelcme

89. : : Stands for the form, features and structure and the
"~ added benefits or value increase from form change. :
GTeTLIZ Lligel SDFRIGET LOHMb Ugeat WwrhHnsSsrd ghubib

#.HSe) BeTenldGeT g WwELIL fafllianus @hlssmg.

Morphology (B) Psychology
2_(helefwe 2 erefliLicy

(C) Physiology (D) Socioclogy -
2 | edlwied Fepaeiluled

(E) Answer not known
eflent.. Gigfwielichansy
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70.

71.

The American marketing association’s defined the term market as

include the functions of
<Qfssreiear shmguld spab spogeaul umfilsmear sribg  ereieuT
cuayuenm Celidng) ?

(A) Producer and distributor function
o pugdlwmen whmib wdibsefiiueur Glaeuie

& Buyer and seller function
QUM @GUeT WHmith el piei GFwe
(C) Producer and supplier function
2 HuSSH LTt wHmID eflielT GFwed
(D) Seller and producer function
afpueui wHmId 2 HusdHumert Glewe

(E) Answer not known
afleni. QsNwafdene

Marketing is a part of economics derived by
shslILRSGsd earug  QumEeTTsITader @ LGEH T SHEas

Qavafarpssugl
American Marketing Association

=G0 fés shaslLBEsIsd imLlLy
(B) J.F. Pyle

Geg.eri1. entiad |
(C) Paul Mazur .-

LITGD LD@hIT
(D) Philip Kotler

Gafly Camieom

(E) Answer not known
eflanL Qgflwefeane
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72. Marketing helps in increases the

ghanguSlwLemed é{@'&-rﬂgug

Nations Income
BTL_Lg 68T QU(HGUITLL

(C)- Suppliers Income
QuLpBIEG LI 6T eu(Heu T

(E) AnSW'er not known
ciienL. Ggflwalciene

QUG

(B) Producers Income
2 HUSSWTETT G (THe

(D) Distributors Income
udlipgefiiefler elgpeumi

73.  The study of marketing within the context of entire economic system
‘with special emphasis on its aggregate performanée is known as ,,,«

QummeTrsry  enwoiiber  @Lloaie
SIMPEGLILIGI6UG)

(A) Remarketing
Lo FhasUL{hSEISe0
(C) Over marketing

shensliLBSSIEMe HFsLuHESED

(E) Answer not known
afilenL Qgiilwalcranea
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/ aigenr  Corsg G&mmg‘;]m@jas@ eﬂﬂ)ul_] Wp&duggeud - Aer@ss) ||
! shes LSS u;p;ﬁhu < lia m;zrr

ch‘o marketing

Gu&Grm & sl iy B

(D) Counter marketing
GTHIT FHESIL(HSHD



74 Arranging choronological order event type?
&revelle FETUTHSET Lig <4{HiGd euamrs.

\M Complex features *

HESOTET S{IDEFLD
(B) High price
2185 eleve
(C) High perceived risk
SiSlsliLguner fevd *
(D) Large difference between alternatives .
Qufiu eerellener ellsslursmiser

(E) Answer not known
dleni_ Gz flweldenen

75. The selling concepts starts with the seller and its focus is on
ellpLenens &H(BSHs @ﬂpum@muﬁmrﬂuﬂ@g@ Qam_kiGgdng WwHmL  ser
FeUeaTih

(A) Seller
5 ) LI emesr i merim
(#f Existing products
ghaaGeal Q@& suriliysafle o drearg
(C)y Company
Bimicierid
(D) Customer

@Jrqu_éssmaau_lrrGrrr'r

(E) Answer not known
fHen GaMwaierenc
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76. One of the following is the component of macro environment
Wemeumid gperrm Go&Grm @pedler snml <,@W0

(A) Suppliers
“QULRIEI @G LT

(B) Market intermediarios
Fhang @enL GG THTSHeT

M Political and legal forces

2L hHmid L shglEar

(D) Marketing firm
FhasLILBESD Bimpieuarb..

(E) Answer not known
eflen_ GgMweidama

77. It deals with the practice of promoting and presentation of a product

or brand within a retail setting. ,
8 em Sowmp elpumer SieblidbEe R0 gurfiy sieeg Lﬁ]r;'rrasm@m_
eferburlILRSS euphiHeLMSS MSLITETSH DS

Merchandising - (B) (Marketing

aiiggand FHEOFILOSEISD
(C) - Selling (D) Advertising

eflhLrenes h aflembLyd

(E) Answer not known
fen_. Qafuweleana
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78. Agriéulture (Grading and Marketing)' Act 1937, provides
to the product. -

79.

«'Cgmerrrram (BTUUGSHS® Wwhmb SmmguuGXg,ng;@ gLib 1937 mezrrug,rraﬂgu_

@)
©

(E)

@un@m&s@a@ el G E !
IST | P AGMARK
0.6TEM. 89 < ELDITTE

Maximum Retail Price (D) Consumer protection
Siglstinl g flaowap siemen H&TGEaTT LTgSmLL],

- Answer not known

eflamt.. Qg flweildeana

Which one of the following is not an advantage of Direct marketing?
KeneumeuaatpBled gl ChIly ehaguLBGSa6r Heeio a2

Y

®)

Well defined Target customers
E)GW@') @JGIDJ]'U.JQJESBEULII_I_ @6\)5@5 @JWIq.HEGﬁ'}EU_IITGTH'SSGT

Direct reduction
G- @eopuiy

- Immediate impact

&L.GﬁTLq_ (&')ITEEHSLD

\M Negative perception

Grgﬁrmemg) &(hSH1

(E)  Answer not known

‘ Gﬁle‘ml_.'@g,rﬂuqaﬁlebsmu
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- 80.

81.

marketing broadly defined as sharing of information
about product between a consumer and members of then:' social
network.

UL SN umg, auensuleh @Eﬂ@irﬂa;é]mg)@ O @@
QummereTy UBHIL SSEIMO G UM SMEWITETT BOHMID eufler &ops
aueelillarareder 2 pinYearisEnéE @Qenluld udlitg Cardardlpg.

\Q/Word of mouth

QLTI HESBLITETIT @_II'I"UJ@LDFFIEQ eSHLHTLImTD

(B). Viral marketing

gneurred ewrumTiD

(C) Content marketing

o @rerl &g el mLmyD

(D) Influencer marketing
oari_ &M WIETETT a3 WimLIryLD

(E) Answer not known
eien . Qsflweilheana

Which commission receives thousands of complaints each year about
fradulent investment scams or phony charities?

Cursgwinar wpgeSl (G Cursysesr wHmbd Gundwmer Qg meter (5 ﬁ@jmmr&a;m |
@DlEg eatlairm %GUET@LD c;ﬂ;:buﬁlrﬁslssse;zfzsrexs&asrrasts'r LGTIHENET 6THS e ewT (LD

Qupislps.
M‘eder-al trade commission

Fol LT & UTHSS 6N enriliLh

(B) Federal Reserve
L me & flamey

(C) Securities and Exchange Commission
USElyhigar inHmitd -urﬂmr'rgg,mm S eRTILILD

(D) Consumer financial protection Bureau
matGeurt B urgamiiy uenfluis

(E) Answer not known
eflan Gzflweildansy
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82. The political use of viral marketing can be viewed form three
perspectives.
meuye WITsEtsighdlear @irflud LweTLrlan. epary  UmTaneusaieSl(hhl
LinreneudlL._gorib. '

®

(i1)

" (iii)

(v)

(A)
(©)

(1)

Politicians using viral marketing during electoral campaigns
Caige Grsemrmseile ordud BUTETT eifd DOATELSL 1GR®S
LiwasTL (DSl eug)

Civic organisations or grassroots groups using viral marketing
to promote policies or causes

Brsfs 2@LlILEET DO0g SiqlumLbeorar @uase, Qardamaser
g sTraThsmer  UgFempd  Cedw  eeured  wrrsUslighions
LwieTU (RS &ieIg)

User generated content that has “gone viral” with implicit or
explicit intent to influence politics

2{FFlwedlen Oledeaurdd, ALAVELh) LDG) D (P& LOMTENT Sjdag)
Qauefitivew_wrer  Gopréssgiter  “eeugarsy” urelluydmer  wert
2 (FeUM&GSlL 2 eTaTL&sLb

Corporations using viral marketing to promote their products
during political campaigns

Spflue . Gremmiseie  Bipeuamsd grsepmLw  GUTGLSeEr
Girggryb Gelw ey st g hiens L6 hss g

(1), (1) are correct M), (11), (ii1) are correct
(1), (1) sfwrenaneu (i),l(ii), (1i1) eflwmerenau

(i1), (in), (1v) are correct (D) (1), (iii), (iv) are correct
(11), (111), (1v) sRwnareneu (1), (iii), (v) Ffwimarane

Answer not known
elilenL Gsflwaicrena
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83. Which year the Consumer Protection Act have been enacted?
HSTCgIMT LingsTiy FLLID ahs <pam® @ubpliul s g
xﬁ%a - o (B) 1985
(Cy 1984 (D) 1980

(E) Answer not known .
aflen Csfuieldena

84. National Food Security Act was implemented in
Gsél 2. awe) UTGETIY FULID @5 e(BLssld oSSl Lg)

\wf 2015 (B) 2020
(C) 2018 (D) 1986

(E) Answer not known
ellen Gailueidame

85. eBay and Amazon.com belonging to - ___segment
mGU hmih AGerer.ard G)Eem Mg ETTHESS @b

(A) B2Bs (Business to Business)
auaasd hEb-aamlssdhan B2Bs
@( BZCS (Business to Cﬁstom!ar)
auallssSn@n - eurysamswrarmé@sh B2Cs
(C) C2Bs (Customer to Business)
QMg SEWITETHEGD - euaaasdneEn C2Bs

(D) C2Cs (Customer to Customer)
AT EMEWTETHEGD - aumysamswurarmégh C2Cs

(E) Answer not known
eflenL Wgfweldeme
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86. A government 1ntervent10n can significantly impact marketing
strategies by enforcing product safety standards is
63(h rerhasHler g;mneuuﬁ@ - swmfliy LTSI BT STHIGHENETH
y@@@mg}m fped FhesILHSS &gﬁamm assmsﬂe:mrra; LTSl &&emiD

Consumer protection laws (B) Trade tariffs
waTGeumT UTgsmiy sl kg6 QUTHSS &L Tl GET

(C) Subsidy programs (D) Public relations campaign
reflw S Biser LD&ESET GFmiy [GF&EFTFD

(E) Answer not known
cfden Gsflwedadenew

87. Is an example of green marketing
LI FHanSLILNSHISNIGEG (1 m@g,g,]asssrm@

\.- ; Using Bio degradable packaging
EGh sara Garar CusCain 'Qms’mu@r&",gjg}é}
(B) Offering seasonal discounts
LI(HOUSTEY SHET(@h!-11q-&HelT
(C) Launching a new product line
e Udw sumfling euflensemuis @g;l’l’l_l'ﬁ.l@@_lgj
(D) Expanding global markets
2 wsomellu shegsmar allflajuB g

(E) Answer not known
cllanL. GgMweilerenad
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A

88. The device which brings together many catalogue companies to
create a new searchable database of products for buyers
aUTBIGUTSERSGH Uslu GCaldamiw  suriliyselsr SrolsSeTis5ms
2 (heUmds: La Litliguid Hpeuambisamer gendlaemd@lh srgearnd

(A)y Community building | (B) ERP
FAPSGMG GullgeUaNDLILIG) Blimieuer euer Sl 18l e
(C) e-catalogue | \%taloger aggregator
LOlGT LIl Lq 6D LI g 6) GlEmeh LTt

(E) Answer not known
aleni Gsiflwueidbenen

89. The primary objective of direct marketing is
Cprlg. shensliLifEseler @psementd GBrEsLd

{A) Increase the sales
el hLienem iflsMii

. (B) Increase the market share
Fhang LIkIE Sdlamiiiy

(C) Brand positioning
Myreim HlenevtiL(Bisse

'\M Consumer’s experience with the product

Quimmer 2L et BaTGeumiich igniLiaid

(E) Answer not known
efenL Qsfweidens
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90. The four ‘R’ of Green marketing

LgesF shasL@ssdlar prarg R sdr

(1) Redﬁce; r.ecy.'c-lé

G@pssh Dppb Y EHPHA Aelizd

(i)  Recycle, resell

oy spHE Geligd whpd wpeipLma Celge

(i) Reuse, recover
LW I GITLIT (b whnih B @Gs6

(iv) Recreate, recover

LS egor (Hitd &@@rrés@g,sb, Bl @z

(A) () and (D)
(L wppiw (1)

(C) () and (iv)
@) wppo (1v)

(E) Answer not known
- eflen Gsflweficrana

(B) (i) and (111)

(if) oppo (i)

@) and (i)

(1) opmw (i)

91. Calling customers to maintain and nurture key account

- relationships is

WpEHU saws@ o pesamery urToflése|d eueTT&GaD UG SESLITETTEMET

<DIEOLY HLI) .
\MI‘ele coverage

G- dgeuGrs

(C) Tele prospecting
QediiyrevGlLisig b -

(E) Answer not known
sllent- Ggfeleena

51

(B) Tele sales
QLS Brdy e

(D) Tele marketing

Q65! omrdGlesL. g8l
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92. The element which is critical for measuring the success of an event
marketing campaign is
iBlapey shasILEES SirFamrsglen @mmg’ﬂmu SjerallReughH@ (Wwédlwinmer

R 2 QI
Media impressions (B) Venue location
26L& S(HHGIGEET JE\[

(C) Event duration - (D) Catering option
Blapefier arbd 2 ewe| euULpRIGE edl(HLILLD

() Answer not known
clenL Ggfwsildsamen

93. A 3 is a subset of a data warehouse in which a
summarized or highly focussed portion of the organisation’s Data is
placed in a separate database for a specific population of users.

PG . daug @@ el Sindidn goars G EGD, géld
Boeuagdlen greiler smEsUULL dag ofs seiend Cssslinie

LWUeRTS@Eh&EETe 6 sralssersdld aeaussliu@Sng.

\y/ Data mart (B) OLAP

GL_L_ LT _ OLAP
(C) Data mining (D) Warehouse
GLLL_IT e0loehimht Ceulran a6

(F) Answer not known
allen Qg flweilcrenay
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94. A set of computers connected and stationed at one spot area make a
@5 BLsdd @mma;a;uul_l_ mg)gum Hlene ;ﬂg}gguugu sanflaf safien

95.

96.

QgL
\j LAN

LLAN

(C) Internet
@erLrelpr
Answer not known

(E)
- dlenL. Qe fliuefeana

Secondary data should not be accepted at their

said by prof. Bowley.

(B) WAN
WAN

(D) Intranet
e rrlmL

value

Qyusi Guatellufidr sapmiiiug  @ramLmd sl By S| S6H

Loglulﬁ]eu qm@;aa@asrrmma;am_rrg.j

Face
s
(C) True
O_GITENLD
(E) Answer not known

aflenL GgMueleene

(B) Nominal

Griardd

(D) Absolute

(LB (LD el LDUITEET

The main purpose of market research is to know about the

consumers and

(A) Agents
(P&HETEET
(C) Retailers : .
Hvaerm &flHUEHETLITETTEET
() Answer not known

aflenL Ggflwaierenad

53

of its products of services.
- spang rraEfullen (p&Hlu - Curssd mETCeurt LHMID
CummLser sowg GCoameisallar alleird ;

DB

LS . iaiz. —
\%&rkets
FHEnS ST

(D) Distributors
A GCuins e TaHeT
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97. Arrange the steps of promotional decisions in chronological order
eilpueaer dugsssdlpsrar Lgsmen sraefiasinyg aflmeiubhsgls:
(1) Patterning the prometion mix

soaairel alpLimen CUGHESESMS 6llqaUmLEHD
(2) Setting of clear objectives

Cgefeumar CETESBISMET ien0S56
(3) Kﬁpwing about the market

shengeowls upil @{gﬁ]@@@a&nmsugj
(4) Appeéling to its nature and timing

2iger Guiey whgd CErsHHE Thu (P@pUiGsd
(5) Determining prometion budget

afflembLy LLGmlent. Sioralsse
(A 2,3, 4,5,1 2,5,38,4,1
© 5238 4,1 D) 1,2, 3 4,5

(E) Answer not known
eflenL Qg flwelebenay

98.  When the population is heterogeneous or of different segments or
strata with respect to the variable or characteristics under study
then it is . |
w&&EET Ggrans UapEsSETmL WaETaTL s oag opiie] Gelwliuiib
orh  Sjdog - uaTysaart  Gummss  GeucuGeumy  Wfleysdr g

SQEGgMmeTsE GaTaTig(haEGh CuTs, gl S EHLD
M:ratiﬂed sampling (B) Cluster sampling

Gfleurss wrdfg Csireay Aflw spssamear ordlfls Csiay
(C) Random sampling (D) -Convenience sampling
From wrdfs Csieay awsdCGappeunn wrHfls Csiray

(E) Answer not known
eflenL @gilineidene
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99. Markets buy goods and serviees to resell at a profit 1s known as
spengsaticn  QurEplsamer wpph Csameusaer @TUsHDE wpdDLIman

Qe @haETs 6UThiE e S e APP&ESILIRSIDE.
\/Eeseller markets (B) Business markets
o@D G ETUITENT F1H6n S 6T cuanlls FhengHeT
(C) International markets (D) Government markets
&r‘rm@g,& &HEnSH 6T TSNS FhHenSEET
(E) Answer not known |

affeni_ Qgiflieilerenan

100. Newsletter Catalogues and invitations to organisation, sponsored
events are mostly associated with which marketing mix activity?

QFid

DL  Ulguegdr  Hmn  Bneassred  elprisliufib

B &6 F (& & Tes S| ELPLILGET < Hena eThS Fhen gL HEsa

Qewdur@seEs_ar Wiaa|b QEEESIS ST_TLghl umel ?
(A) Pricing \%;motion

©

(E)

cllenav [fliramrusid elErbLIrD
Distribution (D) Product
B GuimsD g

Answer not known
edlanL Qgfluwiefeeane
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101. The chairman of Uniliver States that the world is just one: big
market. He feels anyone not taking this stance is systematically
" passing up profitable business. His approach most closely
resembles? _ ' . '
o @&l @@ Guilu sag wL QG aarn weldeufler gmaar sapdprt. @bs
BlenaiLim eni er(R&&ETS eTal(Fld TUGTOTET eualE5mS (PODUIFSS &byl
Qedeusrs @i sGHEDTT. Saurs @Gy Hsa|b @58 pssng 2
(A) exporting
Wopluilit] -
(By” global marketing
o QEeTTeN Fheng
(C) export marketing
Thpiogl shes
(D) full sale international marketing
(PPEDWITET 2 & Fhans 6lhLienaT

(E) Answer not known
dllenL Clgflweiicrens

102. A type of strategy involves offering different products to different
market segment '
@ aums 268 QeasiCeoiy shagl GfleysEnsE GeusiCeuny suirfliysener

QUG EME 2 aTer S&luig)
Mffefentiated strategy

CaumLlL 2 g

(B) Concentrated strategy
Gell&aLIULL 2 55

(C) Cost-leadership strategy
GlFee samaen 2 58l

(D) Product development strategy
swrildiy Guobur G 253

(E) Answer not known
allenL. Qsflwalldana
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103. The strategy that focus on targeting a specific segment of the

market 1s
shangullen ga(m @gﬁlulﬁh_t__ Aflemar @flaeuliude @ps epCamumub seuard
egisgidpg)
(A) undifferentiated strategy (B) differentiated strategy
CoumiuRSsrLLTE 2 58 Gargrui L. epGamumuiid
\Mniche strategy (D) mass marketing strategy
& epGarumuib Gurerey FhensliLBSE0 o 55

(F) Answer not known
cflenL. Glafusidana

104. pricing objectives do not taken into account competitive

prices and consumers perceptions of price.
e Hirarw Crrésmsdar  Gumiy  elamosmer  samsdd
aOsg &6 sTaTamg wHnb efleney LiHH HaETGeurfler o amrie|sar.

(A) Money (B) Customers
T ' @ Ty SENSEWITETT
Return on Investment (D) Sales
(P& Lo 6T DFTes Gl(peuTil elpuena

() Answer not known
eflen GpMweldana
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105. Some flrms price their product very oddly like 499. 99 or 999.99. This
type of prlcmg strategy is referred to as

o Flneuarmss smsdr swrfiiysamar 499.99 ooz 999.99 Gureanp
g Slrorar sdenaude @Eﬂmaﬂm@mn @Qng eums ellane ﬁﬂrremtum @eueurm

GHUG LuGEns
'@/P;ychological pricing’

am@ﬂme‘u afleney [Fliamruiid
(B) Sealed bid pricing
apsSlanTuil L ge eflensy fliremruiid.
(&) Different pricing
QeueuGaumy el ame
(D) Competitive pricing
Cum’iy efene
(E) Answer not known
aflanL. Wgflwellaase

106. _ focus on what a company wants to achieve through'
estabhshmg prices.

_ alflenarsansrr lea.{eugeﬁr o en Hpeeld o e
'aﬁ]@mqaﬁ]m@ Grsmugﬂa) sayard Lsgissidng.

(A) Transaction objective (B) Target objective

ufleissmar CETEsL EleéE Crrssib
(C) Demarketing ”Pricing objectives
el husneT GenpliL - eflewe Flitewrin CprEasbd

(E) Answer not known
- dflen Qsflwaldeane
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- 107. Match the following :

QumEsgs :
(a) Trade discounts 1.

anrgg,a; g@h@uq

Quantity discounts 2.

(b)

D60 HATELL.

(¢) Cash discount 3.

Qyuss HET@BHLIg.

Seasonal discount 4.

(d)

L{BEUHTE) FHeiT(@hLlg

@ G (©
@.1 2 3
o 4 1
© 2 1 4
M 4 3 2

(E) Answer not known
cflenL GgMweleeane

(d)

— W W

59

It is a concession / deduction given
to consumer for remitting bill in a
specified time period

GO sTasdD@EGar sl ansang
Ceaisgsausnars HaTGaTmad
AIPRISIIGID FEIaNE [/ (GenmLL
Discounts allowed in form of
deductions from the list price

LI g uwleSi it L eflaneoulledl(mbg)
sfle|garns oendléEsiu@pib
SET(EH LI g.HeT

Discounts allowed on purchases
during slack season

HSOTET  STOSHED  QUTH GHSOGEEEE
e ESULIHLD SET(EhL g HeT

It is allowed to encourage a buyer
to purchase in bulk

QOTSSLOTE BUMTRIGEUSNE GUTTHE G
ard&el5ES e HEsILHE DS
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.108. The pricing method generally followed. by the retaﬂers than

wholesalers is

Qg puamanurerisamer QST ihg eﬂmwmm sllwrurflgenrd Gurgeuns
SeruHprLGD 6lepe ;Elnmm {peny :

(A) Dual pricing (B) Penetration pricing
plent ellemad Blitamrih per(hi(heed elaned Hifamriid
Price lining | (D) Competitive pricing
- efleve euflens ' Gum iy eleney Hliewruiid

(E)  Answer not known
eflenL Qgflweidera
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109 Match the types of consumer goods :
m&TCeunt Qur@mLsailer cuaassamer GUTESEIS :

{(a) Convenience goods 1.
auadlll Glumgplger

(b) Shopping Goods 2
QUTEIEGLD ClLIT(BLseT

(c)  Speciality Goods 3.

safl§ Apliyl QurmLsen

@ ® ©

i) 2 3 1

B) 1 2 3

C) 3 1 2

D) 2 1 3

(E) Answer not known
eSlen Cgflweileeane

61

Unique items that consumers

make a special effort to buy due to

their special characteristics

APl LETLsET srremons  BaTGeITT

eumBIEGeusDE@ S pupHd G

el SgleuLnmen (lLm(RL_&eT

Items that consumers purchase

frequently with minimal effort

AN s S@DDHS puhEu|L_etr
S Flg UG LML G6T

Items that consumers compare

carefully before purchasing for

quality, price and style

S, eleme whmib Limaw

2 HLCUDMISETE RISTERITT

eUTTEEHEUBN(E, (P& Seuarons guild{Hb
LIT(IRL_&6TT
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110. Arrange the patterns in Ascendmg order accordlng to D. I‘ Abell
putforth the target market selection |
lg.6Tosll HELD (peTancuss BJe&E Eg,@ng; Gg,rr@ﬁ]@fr Llg, ﬂmm@m (PEDEHEET
gmelflensuild @@nﬂ@u@g@&

(a) Single segment concentration
gpop Gilear CpirdEsed
(b) Market specialisation
&1pen g usl e élm‘uqaa--m g{.@uu‘mguﬁ]m
(¢) Full market coverage
P hes sl
(@) Selective Segmént specialization
GO @E{Tu_lrrurrlj Giftey Cablshsse
(¢) Product specialisation '

guirflien ojgliuan udled

(A) ) (a)a (b): (C)a (d), (8) %)a (d)a (e)a (b)n (C)
© @, b, D (©, @ D) @), (@), @), (b), ©

(E) Answer not known
e Qgflwueldane

111. is an obJectlve assessment of an individual's perfc)lmance‘
agamst well defined benchmarks.

GETUG BENG e@IUMGSILILL  eefU@nS@EnsE SHITE Qb
g,sﬁﬂ;r,u[ﬂm Qeuddpeens updlur em Up Blaa wdcniLrEib.

(A) Performance standards Merformance appraisal

Qerwodnen sy Hlanasdr QewdSmer wriip
(C) Job analysis (D) Job rotation
Geuened LiGLILIMIGY Coauemer siphé)

(E) Answer not known
eflan GgNueldee
S
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S

112.

113.

offer competitive advantage to a firm by removing

performance deficiencies, making employees stay long : minimising
accidents, scrap and damage and meeting future employee needs.

Qowedper @Gopur L. Bad, eafuisemear BarL smb ghis
eneuLILIGET (peld 1 eSLGGIEET wHb Cesniaamens @Gmnosed HNIL aHisTe
saniflwrganer  shliLgar epolb @@ BlneiasdnEg Gumily  par@aw
GULDBRIGHBE.
(A) Profitability and Positive attitudes

U whHmth CHTNDUITET @& (L DEET

(B) Mergers and acquisitions .
@ aarliLser HNiD MeEUsLiUbSSSHEET
\(Z( Training and development
L H& wpmid Gbum@
(D) Problem solving and creativity
foze Sis@b wHmbD el Iurhned

(E) Answer not known
aflenL GgMuefcvene

is a key challenge in Aligning HR strategy with business
strategy.
HR rparwelwe wombd euamlls gemoeilwed odueubhean psdasss (phdu
FEUITGDHET eTenGU ?

(A) Lack of HR professionals

R fyewrisefler @ampLir® _
Integrating HR analytics with business outcomes

HR u@uiumnieysamer euenlls (pig e s@hL.cr q(hhbameartsse
(C) Ignoring external market conditions
' Qaualipri(h shens Hlapasamer L saflsse
(D) Focusing solely in short term goals

GnEw sre Crréstismer WG seaflbse

(E) Answer not known
aflen GgMwelcrene
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Ca

1 14 A social factor that influences HRM
HRM g sréab Qeasgib o sups sryen

(A) Legal regulations
FLL Q(mIE (pann
(B) Employee turnover
sem QLT LTHDHD
\(Q/Attltudes toward work life balance

Geuana cuUTpEaS Foblaned GCGITLiTLITET LITTeneHe6T

(D) . Inflation rates
varaissd efldsid

(E) Answer not known
eflenL_ Gz flweiicana

115. HR practices is most impacted by globalization.
naflgeuar Bl (PEIN&ET. 2 EELDUWIDTSESETED _ Wl&EayLb
LMl &L 1L (R4 emmeur. '
(A) Employee Remuneration (B) Recruitment
LIgut et 2ergluiLb Comgge
(C) Training | MH of the above
LullH & ' S CwCe 2 éTeT Sienansgih

() Answer not known
sflenL Ggflweildana
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116.

117.

- is identify as a significant HR challenges in change
management
inmhmb Cueraremwulear wpasdworear HR saird

(A) minimizing training cost

wh§ DewesEear GHanSH
Mvercoming resistance to change among employees

sanflufrgenar IHnSSn@ adyrar erdliliysemer sioneflgse
(C) reducing the focus on employee development
par Sl Goburt (G Bg seuard Gansse
(D) ignoring technological advancement
QamloEIT U (parGarpphisenar Linssemsso
(E) Answer not known
slenL. Gafwuaidana

Comparison of actual attained with goals agree upon
@UUS Oarderiiul L. @os@GsEHLe 2 @rambure  Sawiul L s

SERIORTY

(A) Assessment centres (B) Peer appraisal
EUII® ennibigeT g& HAOEE
MBO (D) 360 degree appraisal
erib.9.¢ ‘ 360 4 AM pAHUEE

(E) Answer not known
aftenL. Ggflwellevana
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118. Job analysis is to process of
Geuanad l_I@L]I_IFFLLI@_] Grmugd

M studymg in detail the operations and respon81b111tles 1nvolved

in a job
@@ Caumauia FRUBHD QsudUTREE WHmD @urrguuuasanm shifleuns

2Uia] Csligd
(B) process of estimating the present and future manpower

requirements
sHCGUTegL LHNID erHisTe Wweaiselern (Bg,sma.lasmm oSG eugsDHETan
. QEwdepann

(C) process of improving the knowledge skills of & an employee
e vaflwrerier oibiey Hpersamar GwbLbsgeusharar Hewdipanm

(D) process of reconciling the goals of the organisation
fpeasder Geas@samer eiflassEh deudapamp

(E) Answer not known '
eflane_ Gl fhueleane

119. Which type of validity is most important for HR profeé'sionals?
HR flyanis@nss abs cumsurar Qeod@ segpo Wsalb apsduiorang ?

(AY - Construct validity Predictive validity
s_(Honars Caawed . (PEsiGERIILILG AF: T
(C) Content validity (D) Face validity
o " Qummer Gededh - WpsULE Qaaad(

(E) Answer not known
eflen. Gpfweleaama
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120. What outputs does worker-oriented job analysis typically produce?
Gsmfarerismer sripes Colame LiGUUTUE] QUNEEITES eTamar 6llamareysamer
2 (HeUN& @& mg) 7
(A) Measures person-organisation fit
BUT-SewliL QUThsSsme ieTell(HEng

(B) dJob tasks and elements
Ceuaney Liewtlger hyb ahgjasm

mnowledge skills, abilities and other attributes
Sidley, Sperser, LnHmed LHNID GD LTS g HISeT

(D) Job description

Couanay a6

(E) Answer not known
eflen G@sfueierana

121. ODRS is
ODRS erérug _ ereriu(@b

(A) n-Duty Retirement Services
On-Demand Recruiting Services

(©O) On;Demand Reliction Services

(D) On-Duty Recrﬁiting Services

(E) Answer not known
eflenL GgMweidene
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- 122. Human resource management function does not include

wafigeuar Guaraman Qe &L HsTgss]

@
G

(iii)

(i)

()

(©

()

Re cruitme nt
<o Gy
Selection
Garray
Tr-ain:ing

Lullp &)

Cost control

GFva) sL_UUT®

@), (i) only

(1), (i1) L@
(1), (11), (1ii1) only
(1), (i1), (11) wi @b

Answer not known

e Ggilwelldaa
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(B) (@), (i) only
(1), (iil) oL Go
"(iv) only
{iv) w1 {Hib



123. Choose the right answer among type :

msmasuﬂe&@;_‘r@ sflurar udlencus CoblshHissa|b.
Which of the following statements are true overall organisational

structure depends on?
Gerai(pd Fmbmiseie g 2 emenn aatug ol ( Gwrss Hlmeuer enlilL|

FMTbGIeTeTg] ?
(1)  Size of the firm
Hpearsden e,
(ii) Nature of business
| efwrumysdler seantn
(ili) Mandgement philosophy
e ] &5F| 61D
(iv) Global presence
2 eaarmalilu @ (mLILY
(A) (@ only
(1) v @b
(C) (1) and (ii1) only
(1) wpmnd (1i1) oL GEb
(E) Answer not known

sflen Qaflwaieana

69

(B)- (1) and (i1) only
(1) wibmn (i) wGub
(1), (i1), (i11) and (iv) only
(1) (11), (111) wopis (1v) wLHD
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124. The global mindset benefit HR managers in diverse workplaces is
Lenpaggearamin euniipbs  Lewluilmisetld  welgeer
2 eogemmeilus nanbleney sreleurn Lwiemalddmg ? -

(A)

(B)

(©)

- No impiact,

THE STEEPL Gldme
Limited impact
(GHEODEUTET STEHLD
Negligible impact
GHIN_568 STESD

@/ Enhances understanding and collaboration

(K)

il wHmid gsgampliany GubuBdssng

Answer not known
enL Qgfliweierenea

125. What is an essential qualification for an HR Manager
wafgeuer GloamarpsE Geardumbuns s@d erearer?

\M Bachelor’s degree in human resources

B
(©)
(D)

(E)

wefgeiersdd Eerhiseme LILL LD

- Strong communication skills

cugleuraT gseue GgmL iy Smer

Project management experience
HL Goenaimens Signilieulh

Knowledge of labour laws
Csrferart #1b LHHu 3jdle,

Answer not known

eflenL. Ggflwelldensy
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126. : provides guidan(:e to manageme.nt in relation to the
HR problems. - o i
wangaers fasdser Ggriiurs Hiransgdne aflsn Deme sipbiEag

(A) HR Rules | (B) HR Strategies

wefllseier eflSaer | waflgaiar o gfladr
- HR Policies (D) HR Regulations
weflgelar GareresasseT waflgaier e apenmaser

() Answer not known
allen_ @gﬂuaﬂ@mm

127. i1s the study of activities regérding people working in an
organization.
aatugl @ Slpeasdld  aaflyflyy  ueflumerrsaen
Weudur@isdr uphli epiley oL@, ; :
M Human Resource Management
wefllgealer Coreamentn
(B) Human Resource Research
' e geuer s
(C) Human Resource Development
afgeuer Gobdumi
(D) Human Resource Analysis
aflFeuar LiGLUmie]

(E) Answer not known
eflenL. Qzfluwslleene
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128. “Human Resource management is a process consisting of the
acquisition' development, .;motivation and maintenance of human
resources’ defined by
naflgeuer Gloenaantn eTemlis) Walls eleTRIG®ET @HWSEILRESS®, GobLTE,
eardslILIHES® whpb urrnfisgsd gdueihap 2 drer S @ Geudapan
GTET G 6N U MISSHEU T

(A»”Stephen. P. Robbins (B) Wendell L. French

soleiar. P, ymferen - Qeuewra L. 0@y
(C) Brech (D) Flippo
, & o LSl

(E) Answer not known
cflen Gaflweideme

129. ‘A whole consisting of inter-related, inter dependent and interacting
physiological, psychologlcal Socwloglcal and ethical components” are
called as

“@UE0WTEHLTE  paChrELTeam G, petnisblanery Frihs
ooy e rhib 2L elwe, 2 ate@wd, . sopseluid Lag)gm_o G‘r_ﬁgﬁ]@mgp

TN HEET 2 GTeTL GdliLig) eramliL ()b,
Human Resources (B) Human Values
LO&NS G.GTRAIGET &g LI ger

(C) Human Powers (D) Human Functions
weflg g&Hleen allg OlFweLm@HgeT

(E) Answer not known
aflenL. Gzfluaiceans
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130 Federal agency rule that “a minority selection rate less than
of that for the group with the hlghest rate is evidence of

131.

Amumemenin  Caiie]

~adverse impact”.
‘efsuis dgsded oder s Gupmal el

b UTESLTET STEESEDETEr  FTGDIEGD e

sl LTl d flpeiand offsgerers’”

th
M 4 rule
5

(©)

()

%ﬁ@i@ @S]gc,]

th
19 rule

10
- of
90 &8 &

Answer not known
efen Ggflweldeame

(B) 30

(GenDaeurer

20 rule
20
= el
30 8 gl
50 th
) —  rule
0
50
Y s o
50 2 &

An order that is followed at the time of entering the transaction in

journal
2 eTemLLIL(pH&Ems).
(A) Increasing
g alflensg
(C) _Alphabeticai
SI1&T euflens
(E) Answer not known

aftenL @g,rﬂu_laﬁlsbamu

73

auflens peovp LweTIGSH @GOG g LfleuTsgamansaner

(B) Decreasing

EmiiE euflang

Chronological
&irey euManaiiLig
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132. In a triple column cash book, the discount column records
apangl - UGSl Cpmssl  ussesdid,  satepuy ugdlda  udle)

GF I (HeTaTena. f
(A) Trade discount | Mash discount

- aif$sE SaTEpLLY Lrnésg seTenUiy
(C)  Quantity discount (D) Seasonal discount

SETEUSITT HET(ErHL1g. LI(heUSTNE SHET(@hLILg

(E) Answer not known
sflen. GgNwueldena

133. In the Ledger A_ccount, that column links the entry with
the journal. ,
CuGrps seavédle Qpheuflens GHLCUR uSleear Blaamsing.
(A) Debit column (B) Credit Column
upm eufleng ' auyey eutlens
\% J.F, Column (D) L.F. Column
Ga.6Taoll. Ligd) 6TED. 6Tosll, LGS

() Answer not known
sflenL Qgflwsildeama
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134. The primary goal of Efﬁciency Audit is
Qeudgiann savlsamasuier (perand @)edE,

135.

(&)

(B)

To assess the financial health of an organization
o® Bneisdar i Crrsdusms LN o
To evaluate the effectiveness of the organizations marketing

strategy

Bpiouengdlen  spasliu@ssise o sHular Geuddpmer wbSLGE
Gl sab

‘Q/I‘o determine how efficiently resources are being‘ used

CUETTEIGET GTELRUETE] HlDEnDLING

(D) To review compliance with legal regulations
sl elflpenpsEndE Gepelas wSliiurie] Geiuwl
() Answer not known
cflenL. GgMweilcena
best describes the process of vouching in an audit
gatlsastle 2nd elsed Gewud wapamu — - Apliune
sileuM&dlmg)
(A) Checking the arithmetic accuracy of financial statements

B Flene ifisamsilar eranm saflls salugans sflumissed

\@/ Verifying the existence and accuracy of the recorded

(©)

?

(E)

transactions by examining supporting documents
Flaent SheuamTEGMmeT e Gesleuger eapod ude] Gelwi
uflaufisgaarsaier goalugamg FtlurTssd '

Evaluating the effectiveness of internal controls over financial
reporting
8 oflsmsllLe Bgrar o6 sl Hriur@safear Gsuddpenar wiOSE

AL

Reviewing the company’s strategic plans and objectives
flpeuangdien  apGeoruruyg Sl Lmaser  oppd  @OlEGardrsemern
dlriumie] ClFise ‘
Answer not known

eflanL Gl flwelideana
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136. “Teeming and Lading” in the context of accounting is
SarsSluid Guald “gin whHnb Gk’ ereTmmed

(A) A method of financial forecasting
B8 persaiiy wop

\M A fraudulent scheme where cash is stolen and replaced with
subsequent receipts |
verTld HGLUL L @ighE ulons 2055055 @régisater Gorgiguirer
Sl .

o
-

(C) An accounting technigue for inventory management
ET6(& CLOTETELOGSHTET SemSHUID BIL LD

(D) A process of auditing financial statements
Bldblena idlamssamen sanllsams Ceiiub Qewapan

(E) Answer not known
Aant Wgfluaidene

137. This account is prepared to show the Net profit earned or Net loss
incurred during a particular period
Gbs sansE @ GOHUELL srost L gHd mlgu Blarorud ojdag By
banl Sangs STl Lg SIS 2_CTerg) |
(A) Preparation of trial balance
ureng soblene sWTHSSEH
(B) Preparation of Manufacturing Account
2 HeIGHE sewdE sLTTEsE
Preparation of Profit of Loss Account
WL Belyl SandE@ W milsge

(D) Preparation of Trading Account
: QUTESS HenTdH @ STflEsa

(E) Answer not known
sflepL Qg iftwiaiicbaneo
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138. How would a Rs. 10,000 purchase of equipment on credit affect the

Aceounting Equation?
fh. 10,000 2.LIGT&RTESEnaT aﬁ]@rjmruoreu QUTRI@EUS] Sa&dlLd FaTLIT el
Greueumm LNSl&@Eh ?

&d/ Asset increase by Rs. 10,000; Liability increase by Rs. 10,000

(B)

(©)

D)

(1)

Qengsgssdar e 10,000 Sdsfls@nd; Qumpliyser  gp. 10,000
AL ARG

Asset increase by Rs. 10,000; Equity increase by Rs. 10,000
QEFnGgI&&ET (. 10,000 Sfafs@h; Féeiiiy. a5, 10,000 & sNsE g
Asset increase by Rs. 10,000; Liability decrease by Rs. 10,000
Qenggisser fp. 10,000 ofalseh; QUIHLILEE @5. 10,000 G@ndngl
Asset decrease by Rs. 10,000; Liability increase by Rs. 10,000
QengéEer g, 10,000 Gepdpgl; QUIRLILEET fF. 10,000 2FeMEEb

Answer not known
aflenL Ggiflwelichane
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~139. Expenses related to , are typically reﬂected on the
liabilities side of the Balance Sheet and are not recorded in the
Income and Expenditure Account.

Qgrfiurar Geoelsdr Gurgers @iy Hlee Ul gualer sar
usssded Ariudissiunidapar, Goaik meal ayporaih LHND Crweys
sarwsdled Ludley Genutii@eudldena.

(A) Endowment fund
SiD&EGEL L anar Bl

(B#” Special fund

- poy B

(C) Capital fund
tpager Bl |

(D) Sale of used sports material |
pwerssUiii 1 eflenemuiri(h Gummmer afthLsner

() Answer not known
clilanL Ggilweilerena

140, 18 an example of a direct expénse in a manufacturing
account
Hleireu meuareumdled g &g)ug,g%] semsdle) CorrgsF Ceaellhsrean o gryemrbd ?

(A) ~ Office rent

2IQIEUDE SUTLNS

\LB/ Salaries of productlon workers

2 Husd Cgmflererisater FbueTD

(C) Advertisement expenses
eflemibury @&mmaserr

(D) Utilities for the offlce

SigaInssdparar LI ser

(E) Answer not known
aflenL Ggiflweleaned

385-Business Adrﬁinistration 78



141. The research yields similar results each time it is undertaken with
similar population and similar procedure is called

erhgGeun(y  LUmiESud  geulalr(r . (pepub @Gg@umﬂm (@Pg eSO
Seaflgsed <im @Cr wrdlflwrer n&ser LD]_T)Q_ILD oCr wrdflurer FLelysams

BENL_(LPEND GTET!LI(HiILD.

(A) Crltlcal scrutiny (B) Empirical research
eflnirgar LAGsngamar - SE@ILIE 2, FTIFS
(C) General research Meﬁable research
Gurg iie] BILISIDTET 2 le
(E) Answer not known |
devi GsNiuaildeame
142. __designs are quicker to use and less expensive.

elgeuenlalL&sT Jweil(Bss  ellepTeurars  LHmId  GaDHS
ClFmaiamnd e85 2EG0. : '

(A) Exploratory Research
spile)g@Efin wyrmiésd

(B) Diagnostic Research
HETL_DHE < TmiIEFS

(C) Descriptive Research
elaTsrar <o rmiiss

" Quasi Experimental Research

ey uflGorganar gomiiss

(E) Answer not known
ailen GgMweidana
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143 A completely structured instrument having a set of direct questions
and arranged in systematlcaﬂy 1g called -
@ (p(peLInar UL ebssiul L {Hmell) - I_qu_@JLD Gy urer (Sasm@ﬁ]aserﬂm :

Q@ iaL @a;rrsm@ (PEDWINS G(PEISEDSSLILIL L _ - Gremmy
gw@&&uu@ ng.
(A) Survey (B) Questions list
aasmés@as@ﬁu Gaarall Lllgiied
M Questiorinaire (D) Question Bank

FT6 @&asrﬂuug,m&rrm Coearalgsmar Cadmed surid

- (E) Answer not known
eflenL. Ggfluelldena

144. The Regression equation of Y on X is ¥ =3 + 2x . If the value of X i
~ increased by 2 units the change in the predicted value of Y will be -
X @ar By Y @er Waeflaaniing sinamur@ Y =3+ 2x ay@id. X Gar gty

2 DG aﬁasrﬂasa;uul_l_rrm Y @ar seflssiuc . wdinde qrmu@m
LIHDLD eTermer ?

(A) 2 units increase m‘ units increase
' 2 gsar o@siiy 4 SOGHET SSlSMILy
C) 6 units increase (D) 8 units increase \
6 oGS oflaflin] 8 SjQ@ser sHsfly

(E) = Answer not known
fenL. Usflueiamea
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145, In a dataset with “n” pairs of values, the correlation coefficient ‘¢

between two variables X and Y is calculated as
N -X) (-
VE(X; - B)PR(Y; - )
regard to correlation coefficient ‘1. -
“‘n” pdliusEssTar @ sresAsrEnle Grerpuriisdsr X- wombd Y
2 el Qi 6 T GreLeuT) sar&d L Searng
_ Z(xi;}—()(yi“?) |
JE(X, - 25, - 3)°

mn&ﬁmm‘&mmmmnm@ GTE e L WITeTD HTERTS.

Identify which statement is true with

Qam_iy  eflurer ' GsrifyeLwy  eahs

(A) ‘¢ can be greater than 1 or less than ~1 |
T (1) @ (-1) sEb Cwed Sdwg S B meEsam oI
(B) % is always equal to covariance of X and Y
v, etiGungb X wpgin Yésrar s orppsdler wdliLrs G mia@h

M ‘t’ is the measure of the strength and direction of a linear
relationship between X and Y ‘

[

Y, X oppin Y @erCuurer Crflwe &maﬁ]é’o’r cuadlenlo  HMILD
Hensanu sjeflsEn oemeysemprED

(D) T only measures the strength of a non-linear relationship
between X and Y

T, X wppgd Y @eLwlorer <iflun e peidr auellanmw GG

slafl&fma :

(E) Answer not known
elenL Qgflweilerena
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146. The bank wants to differentiate between successful and
unsuccessful credit risks for home mortgage loan, it should use
ait (i <iLorerd sLgdstar Geupdlsyorer whpb  GCsrasiiudy s

SIUTURSEFSE Doruld o akd G@Jguu@gsg aﬁl@méﬂmwm QIS THS
ap@L LUSTUGHSS Gouair(pb ?

(A). Factor analysis
&Tyemt LiGriumie)

(B) Multi dimensional scaling
pe uflnrer oerelih e
(C) MANOVA
(oGammeurr) MANOVA
\kﬂf Discriminate analysis
LIT@GLIRSSID LLGULImIey

(E) Answer not known
eftenL Qafweldae
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147. Identify the correct sequence of steps involved in deflmng the

research problem
< rrlEs fssleven euenywmiriugled 2 etem Lig Hleneosatilam eifluimen mrﬂeme;@mu
S| @L_ILITATLD ST, '

(1) Determine the relevant research variables
< TmLES wrdlsaer Eroraflssen

(i1) Understanding the background of the research problem
< TmiES Ssaellern Nararanflapw Lfpg WameTered
(ii1) State the research objectives
SLFMOESH Crrashsemer @mlLndlEise
(iv) Ascertain the researcher’s objective
S rmusflunarilenr Crrsssdleaen 2 nFHluH S50
(v) Isolate and Identify the Research problem
S rmuESF e fsame saflenoliSEHe WHMID SenL UIFETD &TEmISHeD
A) @, @), (D), @v), (v) M) (i), (iv), (v), (D), @)
o ), @, (), O, G D) (v, Gi), @), (), Gid)

() Answer not known
eflenL. Qzfuwiefoane
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148. ‘ The proeess of co-llecfi-ng and evaluating data from multiple sources
to find answer to research problems

TmLES Grsemarsendanar Lufdasmerds samLHlu L pgTrhsad @@{_5@1
BHID DDWF preval Coamsg mg‘;]uzﬁ@ Qb CQawiepann

(A) Data processing
F7e| CFLQrEsHLD

(B) Questionnaire
sre| Ceailligs@ LwatuBSsuupin Gadrellgsmar

\ﬂ( Data collection

Sirey Crafiviy

(D) Research
< lia]

(E) Answer not known
aflen GgMweidana
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149. Match the following :

Gun(pSgls
(a) Treatment
HElsang

(b) Latin Square design
WSSl FHIT GulgEUELDLIL

(¢) Plan
S Lih

(d) Randomization
ETHDIL LTSS

(@ (k) ©© O
Ay 1 4 2 3
By 2 3 1 4
s 2 4 1 3
o 2 1 3. 4
(E) Answer not known
dlen Gafuetdena

85

Research Design

S TTUIES] GUIg I EnIOLLL
Various conditions involved
LeGaim @phlenaseaner

o drar_Gdig)

- Extraneous Factors

LDLLITET STantser

Experimental Design
GFTSEnET GUlg6aninLiL
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150. A organization has 5000 employees who have been stratified into
three stratum A, B and C stratum A consists of 50 executives with
standard deviation = 9 whereas stratum B of 1250 skilled workers
with standard deviation 4 and stratum C of 3700, unskilled workers
with standard deviation = 1. For a sample of 300 using
disproportionate sampling, the samples arrived would be
o6 Aoeasdar 5000 naflunerisar A, B, C adm wpam SiGs@sems
Afssouc Gdrarant.  <iGsE A, Heoowrer &dosd 9 wrer, 50
Biraurdlseplaib, <iGés B, 1250 fper Gsmerert wpmid flaewrear
fwsed vy = 4 wpmbd @Gss C, 3700 dpeafdar Asmiaret wHoib

eowrar eowsd whry = 1 eray o drer euansuild, 300 erenp wrdlflepws,
Erpp wrdf B usSans vweaTuBSSH wrdisamer seamad@in GLng Sl &EDd
g e

(A) A=13:B=167:C=120 T A=15:B=164; C=121
(C) A=25;B =170;C=105 (D) A=16;B=164; C=120

(E) Answer not known
fen Gghusidema

151. Which one of the following method is not a method of valuation of

stock?

SeresmUeDOIET eThg AP @ BLiail LHINGD (PDSET DD ?

(A) FIFO method (B) LIFO method
FIFO wep LIFO apenp

(C) Weighted average method M‘rend line method
Blenpudl L sprafl wpenp Curge GCar® qpen

(E) Answer not known
eflen Qsflweiidena
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152. Which among the relevant for measure of Business cycle?
@‘Jmﬂaaé: FLpDESar é{maﬁl'_Lq__ﬂ')@ QLITpESIOTETS| 6T ?

(A) Natlonal income : (Bj A.C. Pigou

| Caélw @J@LDWGNLD : A.C. Y9
\9/ Synchronic 7 (D) GDP

| @&s sl GDP

(E) Answer not known
ellent_ @g,iﬂu_laﬁleuemu

153. Trotting inflation is when the prices rise moderately from
Trotting uewelsash erariig elmaoadr Wgwrs aelamauila 2 wimb Gurg

(A) 1% to 3% 3% to 10%
©) 10%to15% D) 15% to 20%

(E) Answer not known
eflen Qsflwefdame

154. Formulae for Break-even point is
FoBlenauLT LigTe eTarLig)

_TFG (B) TFOCx (SP ~ AVC)
SP-AVC |
TFC TFC
(C) SP+AVC (D)

(E) Answer not known
aflen Cgiluiaildena
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155. The key objective of profit planning is
Geom gl 1l aflar (psdle: GCrrésn

M Optimizing produétion scheduling
2 HUSH S 8w CobuBEEHoh
(B) Minimizing equipment utilization
2 LISEmTRIGET 6 LIUGTLITL G (&6 DEEHe
(C)y Maximizing employee overtime
uanfliurariseaflen Gouened GCEHISMmS aélaauu@.ggjg,@
(D) Increase production Downtime
2 pusS Caremaude Crrsens 2iflafsse
(E) Answer not known
eflen Gafluieideancy

156. -~ Profit is the surplus of total receipts over total
expenditure of the firm

———— mub eearug Blnpagdlear Cwrss Graelarmigamer el Glorgs
eure|sefler o Lflmgld

(A) Accumulated profit . (B) Net profit
gL MLl L emuLb Hl&r emib

(C) Super profit \M/Grross profit
@LILIT @mLLb QLTSS eumLiDh

(E) Answer not known
ellenL Qgilwailcene
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157.

means the process of selecting one act1on from two or more

alternatlve courses of action

aeTLg @Qran( Sides) @@m@ CupulL wrHm pLalgsassati

@@;_5@ G]Eu_femsog Gg,ng;@g,@a;@m G Fwredpanm

(A)

©

B

Marketmg (B) Dlstrlbutlng
FHansLILIE S50 el B CLnd gz
National income Mecisioh‘ making

Gaeflui eugpionamd Wiy Geu (s

Answer not known
allenL Gsilweldama

158. Analysis of long run and short run affects of decisions on revenue as
well as costs 1s based on

QU(HEUTL WwHNID 6Fwey & @5@‘55 g esafian Hem e LDjDQjLD @Qjaﬂtu HTED
g;rras&rm&;@ﬂm H@GLUTE] —————— S{ig Uient WiTs e mer g

®B)
©
(D)

(E)

Principles of time pérspective
Qpré sadrlammit. sHler Gerdrassd
Discounting principle

BET(EH11q. GlEiTeTans

Incremental principle
SiflsflsEn Cardras
Opportunity cost principle
aumitiLg Qaeeys Qememans

Answer not known
eilent_ Ggflueildane
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159 Which prmmple is closely related to marginal cost and marginal

revenue as well as cost is based on
ahg Cardians Wpmsswnarn eflafibl deoa wpmib eflaflibly aidhLrans wHmid
Qema| QLML ILGTs 2 6Terg

(A) Opportunity cost ~ (B) Equi marginal
aumitiL] Qeawa; FOFEIHYH QuyidL|
\M Incremental ) (D) Discounting
sihlasiliy FHeT(E@HLY

(E) Answer not known
alenL GgMwuaicena

160. Which helps to identify the various factors influencing demand for
firms product and guidelines to manipulate demand
Bz tgeegdar  gunflyssrer  Ggeven  wpgd  Carflémsamy
amsuUTEhaIgheren  aplsr Hgosamer  uUTSlaEd  udGeumy  srraniiseer
UENLUITETID STl 2 FHe & mg

=

(A) Cost analysis 7 By ‘Demand analysis
Qeee] LGLLTey | - Geeveu UGLLITLIG)

(C) Profit analysis M Sales analyms
QI LigLumie] i Lener u@uurru_lm

(E) Answer not known
eflenL. GlgMwelldbvans
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161. The top management works on
2wl Bieurdd e gl L 86 Cauened Deliflng
\y{ Strategic plan | |
epGeomumy @jdeg o 58 b
(B) Day-to day plan
 SjeprLg S Lb
(C) Materials and tools plan
GlummL GaT whpith smelladr L Lb
(D) Plan for human relations
afls 2 meysHEhsamar St tb

(F) Answer not known
aflenL Clgfweaticena

162. The first step in the p.lanni'ng process is to
ALl deudapepullen (psa Ly
(A) Determine strength and weakness
auedlenin pmb Loeiardens Sroraissa|b
#)  1dentify goals
BEEHMET 20 L ILITETLD &ITEmISHE
(C) Evaluate the alternative
wrhmeigenwt w0 HkiseT
(D) Budgeting
auge| dewas St b

(F) Answer not known
aflenL Ggfiuaidana
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163. From the following which one is not a function ofmanagement‘?
9 ereuHeuareupdler ergl Bliaurasdla Qawdur®) =jbe?

(A) Staffing (B) Controlling
' venilwrerigener HiwdGeea Hlireurssens sl GUUbSsISD
(C) Organizing Merforming
BlTeunaseans ienosse flreuragens @ wbm s

() Answer not known
eflanL GlMielleana

164. Which of the following is not an element of management is an Art?
Gemeupeueraipgdr  erg  Goeramens  @Up s aarldear  SIBISLTS
@IS ?

(A) Personal skills
&L Slpetaer

(B) Practical know-how
BLp@D Sible]

(C) Constant practice aimed at perfection
uflyremsans @Qessras Qarear Hlaawrear Lulpns

- Systematised body of knowledge pertaining to a particular

field '
@@ GOludcL  gleap Qeniiurer  efler  penplBSSLLILL
DIGNIDLILY '

(E) Answer not known
sl Wsflwieiidbene
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165. The function of management Whlch related to placmg the right

166.

_person at the right job is .

giflusmer BLEDT . sflwrer  Lenflubie GU)G)JL.!L.I@J @gﬂ_nurr«aﬁ l@rra_lrresg;g%]m
Glawaumf erarLgs 615 2

() Organising (®) Planning

RPEIHENDSS 6D S8 é
\Q@( Staffing (D) Directing
uenflunniggised aUOBL S5H60

(E) Answer not known
- e Gsflueldeme

Select the major components of management by exception from the
below '

ECp e drareupPadl(pBg - aNFelawssrs ﬁ]rr@urra;g@arr @a;aﬂu_l Fo. 1| HED TS
Caibols{H&HseLb.
(1) Measurement

| (2) Observation

&GoaflLL|
(8) Comparison
2uEER
4) Integration
GBSl enemTLL
W 0,0 @only ®) (1), (), (4) only
(1), (2), (B) bLG® (1), (3), (4) LLBw
©) 1), @), (2 only D) (2), (3), (4) only
(1), (4), 2) v @ ‘ (2),.(3), (4) L@

(E) Answer not known |
ellant Gl fluiafeanen
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167. From the following select which fits to vertical co-ordination
Gereumeuamau B (phgl Cek@ss @@hrdamanilsisE g CLTGSSLTaTE
aTaTUmss Caibbish & D,

#  Hierarchical level
Lighleney Hlena
(B) Department level
geop plane
(C) Units of an enterprise
PO Hpie:arddler sie@me
(D) Government and suppliers
@5 BneuarsSh@ SITemmbisb Wwhnib &1emeTw &
(E) Answer not known
sllenL Ggflweidana
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168. Arrange the following staffing activities in sequential order
Qemeugpid Lesflwrart Cewdunpamer aflensuins @upmismnssaD

@
(ii)
(iit)
Gv)
(©)

(E)

Job analyfsié

Couaned LIGLILITLIGY
Recruitment
%L@&Zr‘rlﬁl Y
Placement

Couaned Qs Ly
Selection

Cairay

(D), (i), (v) and (iii)
(1), (i1), (v) opmis-(11i)
(1), (iii), (i) and (iv)
(D, (i), (1) wpms 1)

Answer not known
aflenL. Glgilwelladeana

(B) @), (i), (1)) and (Av)

(©), (i), (i) wpgio (iv)

D) @), (v), Gii) and (i)

(@), (iv), (iit) wpgod (1)
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169. The. significance of regular performance reviews in MBO
‘@PsCsm@pmLw . Cuanarawule” GUPESLOTET Qewedipear AT G se e
(WP&HE WSS @D

(A) They help in keeping employee in check
Sl LautlWTeTIEeT &L (H LT lq.60 Gma_lggﬁ@asas 2 e dlennaen

w/ They provide opportunities for goal adjustment
el @es@aaner FllGlsdieugnarar Gurrmul_;asmm QUL BRI & 6T T

(C) They are irrelevant to the process
<ianel QEuapenmdeE CLTESSDHDE®E
(D) They serve as a formality
Sienal ¢ (penirs gwdufhdarmer

(E) Answer not known
allenL. Gsiflwalchena

170. Organisational chart is not presented in the one of the following

forms
Sienwiiy eflerdsliu i Herel (b Ligelbiseald cqerdld cuphisliLil efldae
(A) Left to right : (B) Top-down
BBl eueLd Goalmba S
(C)‘ Circular M)lagonal
GULL_th GIEG)

(E) Answer not known
silen. Ggfwieldamea
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171. The need for the management concept is
Cuoeranend s(hssTéasES em CoHene eTeenideueinn e

(A) To achieve a personal goal
Q@@ SENULLL @55 SienL LUl

(B) To make money
LamTld FIbLiTH &8

v@@r To achieve a collective goal and development

@ Fnl (B @lediE LHMD TS MU el

(D) To produce product
GurpLsaer 2 HLSH ClFiw

(E) Answer not known
efleni Ggflwelldena

172. The scientific management movement started by
sipleflwie Coaramaty Guissd wrymd CemrasLl L g

(A) Henry FFayol MW Taylor
Qamarl Limue F.W. Quiier

(C) - Henry Vamum Poor e (D) Henry Robinson Towne
@@_ﬁ)m@ QuiTamis Lﬁ@m e T Qemerd! rmllenger Leuai

(E) Answer not known
eflenL. Ggflwaflvene

A
e ]

173. Hawthorne experiment have been conducted by
eneGarier Gangemar wLITITed BLGSUIUL LG ?

(A) Abraham H. Maslow (B) Frederick Herzberg
<rirsmd H. wrevGer @I flE Qanirevbuiis
(C) George Homans Mlto-n Mayo
somire) Gamnebne : eTedLem rEwr

(E) Answer not known
aflenL Ggfluaideama
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174. According to the Hawthorne studies, what factor was found to
significantly impact employee productivity?
- anreuGgrier ylieysaiaiy ohg aryentl adluiirseien 2 husdls dpeer
seflFlone urrﬁasaﬁ]mgj erem SedTL HIUIILIC L g2

(A) Physmal working conditions
GQuimi9, Geuaned Flanereninger

W Social factors and human relations
sepg anreanflsdr whnbd wealls o pajser

(C) Cooperation between labour and management -
Qamifleren LHEpID Hireirsssler esgempli]

(D) Measuring time and motion
@‘_FDEJ'L'D WHHID EuUsssSens 26ral (s

(E) Answer not known
aflen Ggilweiledena

175. manageme.nt principles was created by Henry Fayol.
flreurss  Carlurpeer  Gaperdl — SUMU®  6relieUimed
2 (HeUn&ELILIL L .
A) 10 | B 12

v 14 D) 16

(E) Answer not known
aflen Gz Mweidena
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176. In Financial Management, the term "Capital Budgeting" refers to :
g Hraurasdd, “apeosar UL Gy eean Gerd  19eTeipel@epmpE
Gil&dng.

(A) The process of managing daily financial operations
arsfl Hld Qeudur@aamear flireudls@h Hewdpanm
The evaluation of long-term investment projects
BarLaEre (psad{ Fkigafler b

(C) The distribution of profits to shareholders
 URIGSTITSEEEE orusas AhlGurdssd
(D) The forecasting of cash flows for short-term needs
GnHWL sre CoenelsEniarar Lenmllyp&asBIGaeT (perariiellGse

(E) Answer not known
afien Cgflwelldane

177. Which of the following best describes the “Separation principle” in
Financial Management?

58 Guaragraoule “eAHULL g&giaibd eramnmed eremer?

Investment and financing decisions should be made
independently -
WO H wHpd A preysdr galsgalGu apssiu. Gauar@ib
(B) Investment decisions should be based on historical data
(PSOL{H  (PeUSHeT  UTTHM g,l;r@_laserﬂsm @[Lq_uusml_u_cﬂel} ENmES

Gauar(Ribd
(C) Financial decisions are driven by economic conditions

HlE wigeyser Qurmmearrary Hleancwssrrd @uiapl L UL srner
(D) The risk of a company's operations cannot be reduced

e Bnieuarsdler endunbhseaiar @155 GODSHEIUL (1Pig LTS
() Answer not known

eflan G flineldeane
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178. The following one is best illustrates the shift in finance function

towards strategic financial management?
abg ELagdams B Cewelear Guoeradrans ;f;rrmrrmgglm@ Guoblr L
rpnsensgLl Wrdluedlsdlernar ?

Increased involvement in long term investment decisions
pamLsre wasll @ (piyesaild eiflsn FHLTE

(B) Focus on daily cash flow management
dansf] CyrssCuns@ast Guoaramanio

(C) Preparation of tax filings and statutory reports
auflgrésd womib 1 furar ofismaser sLmilgseo

(D) Preparing annual budgets for departments
SIONEEREETRT et (H LG Qa6 surflgse

() Answer not known
eflen_ GsMweidena

179. In a diversified portfolio, the total risk in measured by
Leellporer adhsmerd Qarar. @@ UsHNsmslar QLTSS <pLSS
ereueUml <earedlILI(RE D ?
(A) Systematic risk
(LPENDUILIGAUITET DLIGT)
(B) Total return
@Args aumLmeiD

(C) Unsystematic risk
DUULTE <,UGEE) .
Standard deviations of returns
augpLomehigetler grblanaanit janeil(Hige

(E) Answer not known
eflen Qg Mureildvens
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180. The primary reason a company may choose to increase its debt ratio

181.

is ,
am Boead oigar sLear ddssms odsllugherar (PSET@L ST
GTETETelnE @(h&& (LpiguiLb ?
(A) To reduce financial risk .
B pusslanar GapLiLgHETE
(B) To improve the firm’s equity position
- Bpeuengdler LikiE Ogreanaamu CLbUMSSHISHETE

To. take advantage of tax benefits associated with interest

payments
auliqublarmed dlenl s@lh el BeienlnEenarL] ummu@g@@_{gmana

(D) To increase liquidity
Blepaggaren ol SiHaTLLSHSTS

(E) Answer not known
alev Qziflwedranay

What does the “time value of money” concept primarily illustrate?
“vangBler Cpy L smEg pedT@LTs awg laTEgHng 7

(A) The effect of inflation on purchasing power

Lanr AUY Gapey GHidg ellawaursl aiiamene)ser
(B) The decrease in the value of money over time
SETOETORIGaT Len LodUIL| &HamDe]

Mhe difference in the value of cash flows at dlfferent points in

time
all awan Log‘,]uu wrpib  @Lgsed  uamrluferssmarsatier g6
LOMMLET(E)

(D) The relat1onsh1p between interest rates and investment
returns

el alSlGhiISeT whnith APS®L{H 6U(HDTETEISET @la_srn_rrq

()  Answer not known
eflent_ Ggiflwaieana
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182. A comﬁany’s decision to reinvest profits into -growth opportunities
rather than paying dividends is an example of '
. rey Lgnevsmul Gemsgeushs LHwrs aeriédl ambuLsaid Gaorigams oy
e Caleigpsiar g Hpeegdda wue: QlsnE @ TOE556T0
(A) Profit Maximization '
Porusams SsHBSSHISH
\ﬁ( Shareholder wealth maximization
' LGS Gedaisang Flaliubsssen
- (C) Risk Minimization
@it gopssd
(D) Cash flow optimization
Uantll Lwpsasag CuobL(Ssge
(E) Answer not known
eflanL. Qgflwueideana

183. The decisions related to working capital management is
[pent_(tpanm ¢pagar Guaranen CETLILITET (L0lg6 HeT 6rerLs)

(A) Investment decision (B) Finance decision
(PESEH Lpiel HlE apigay

.:W(Liquidity decision (D) Dividend decision
LenTUIL|Lp&S (1plg-6 e Sbgmens (plgey

(E) Answer not known
e Gaflueioame
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184. Match the following correct answer to the question:
Caerailég Wemeupbd sthuner aflansamer GUTHSSS
An investor deposits Rs. 100 in a bank account for 5 years at
8 percent interest. Find out the amount which he will have
in his account if interest is compounded
Qm apselLrert serg eukdld sensded 100 mumew b ar@seErss,
8 eseis aligle QLumdl Qelsnd, el &l (fs (sT@surs sarédH
G mé@ID Carasamiu s Dleyib.

() Annually 1. 148.02
TGS THD 148.02
(b) Semiannually 2. 149.18
<] L @THCHTHID 149.18
(¢) Quarterly 3. 146.93
ST e () 146.93
(d) Continuously 4. 148.59
Qam_iedwirs 148.59

@ ® ©© @
a1 3 2
® 2 1 3
© .2 1 4

3 1 4

(E) Answer not known
eflenL GigMliuaflerenad

hO O s
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185, ———— is an index of the degree of responsiveness or
co movement of security return with market return '

- GTEMLIG  FHeNS QU(HLLTENSHIL G  LIMESTLIL @J@mrremg,ﬁsm
Logu@wrr@ SHETE] SNV Eenen BlulsEsSI er @ﬁuﬁLn@m

Beta (B) Alpha

S ' D ELIIT |
(C) Risk (D) Correlation .

L5 . G mL_frL] LIeHT |

() Answer not known
aflen. Gz Mliwaidana

186. The gross working capital is a concept:
Qurss Qewudum_§ Lp@FaTD eTemLigl e(h - &(BEHS TEHLD.
(A) Business entity | (B) Dual aspect
cuaniles Bl euenrd @rleL Sjbalb
Going concern (D) Cost curve
CsTLrss Caae] alanerey

(E) Answer not known
citenL. Qgilweidene
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187. The company does not pay stock leldends or their payments are

irregular used
L@ restsrasmy GraissT Hlpeiend edag ccmeug)gf)larr Gleqei emiisaner

PprEpD epeppuiied egusgieug Curerny Hpeuarhiae vweaULHSgies

B)

(©

D)

(E)

Discounted cash flow model

SaTEnUly Clelwiu . Uemiuwss wrdlf
Dividend discount model
relStlsrana WwHUELE wpevp

Relative valuation method

@5 @LISLH pSUSEE wpenn

Abéolute valuation method

@ apenpirer wHISTLE (paD

Answer not known
sflanL_ Gigflweldana

188. The term “Opportunity cost” refer what : in the context
of time value of money.

“aurtiiLserer GFwe] aarn Qame um;_sﬁm Gy Logc,]urﬁ]en‘r \Neirauraut ufl e

ety SOISSDS.
V&))i‘he cost of an 1nvestment opportunity

®)
©
(D)

(E)

R (ps@L G eumiinlen daae]

The cost of borrowing money
SL6 GUATE GRUSHETET GFaa]

The cost of inflation
Lewaiss Gaay

The cost of financial
HAE CQoaey

Answer not known
allen Qg flwelcdena
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189.

190.

191

: is determining the present value of future amount in
financial investments. |

‘f_ﬂﬁa s (Raatle, creruigl erdlifarewg Csrensifer sHGUT@mSLI

wélcienLr BlramruiliigrEb. |

(A) Compounding (B) Annuity
Fal_ HUURSSHED : - QUBLTHED sausE
Discounting (D) Factoring
SHET(EHLILY . STIyemil U T&sLD

(E) Answer not known
aflen Ggflweiaane

A letter stating that the bank guarantees payment of the invoice

amount is called as
sl igue Garensamw OFqsgiushE aumd 2 ssraurshd Oelliugnss

Fn GG ——— e D LPESLILIGE DS

(A) Line of credit . &7 Letter of credit
sLar cuflens SLGIT GlgHLb

(C) Contract (D) Factoring
QRUILIBSID snyenfliurgsh

(E) Answer not known
aflen Ggflelerana

. Select the formula for calculating the value of the firm

fpeuarsdler wdllienus sansdhHeisharear @GsHrsmss CamblgsHdasab.

W NOPAT + KO (B) NOPAT * K
NOPAT + KO NOPAT * K
(C) NOPAT + KO (1-t) (D) None of the above
NOPAT + KO (1-t) BuhsaL. agabh &dame

(F) Answer not known
aflenL Glgflwelidame
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192. The capital structure theory which suggest that there is an optimal
debt-equity mix that minimizes the firms’ WACC is known as
fpeuasfear WACC g @gopsed eadlap el popow Qstarbedrar
GummeTnarys S Lib ergener @GHILILAQE DG 2

(A) Modigliani-Miller theory without taxes

Qomgsedlwme - idet CamiuT@ euifl @deampe

M Trade off theory

Cam_un® euf$sELb
(C). Pecking order theory
GClunsdlm i Carlum
(D) Market firming theory
ghang Cpré Caml L@

(E) Answer not known
clanL Gsflweilerena

193. is the best defines long term debt.
Qemaimbd erg Beir &re sLems Hpbs elmaitd euamTpGsILHEng ?

\W( Debt with a maturity of more than one year
@ UGS HE G uflgmu sreperer sLer

(B) Debt that is payable on demand
Coamfaems <gliLienl.ubled QFassllfid &Lar

(C) Debt with a maturity of less than one year
G(Ih <peTlgHEGLI UL L UMSTL STeoperar &L
/

(D) Debt that is paid through equity hiusws_“g_@ﬁc/:e Ol
U@ eNflCurasdler ppabd QFgssiiifib s e

(E) Answer not known
ellaL Ggfluaideame
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194. The primary function of a cash budget is
Lt LifibgienT smaéssden upsdlu Geuaney areimar?

\(ﬁ/ "To plan for future cash inflows and outflows

B)

©

(D)

(E)

eTglirmmay LianTih eu(heumil womir Geeysemer &L BlHso

To calculate the firm’s profitability
Blmeuargdlen arLisens senmés (s

To determine the firm’s tax liability
fmesensdlen eufl sLam savsdlHsed

To analyze the firm’s financial raties
Bmeiansdler Hfl ldgrizamer L@liLmie) Qelisd

Answer not known
sflenL. Gsflweidame

195. The following one does not affect ROI
Gateu(pLd eThs efaguid (psdllyear Bamar aumurasas (ROL &) urrg]a;a;r@'p

(A)

(B)

(©)

(B

Net profit

Blar @b

Total assets emplojred
LwenQEsliu’ L Gonss Carsgsaer
Operating costs

Gewdeum_{ Qeaweyser

Market share

FHeNG LIMIG

Answer not known
aflen CQgflweldeanea
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196.

197.

The time preference fcirﬁioney is generally expressed by

versdpster  Cpp  ef@oubd  Quigers . — B S
GeuafiiLRssriiGEng. S | o

Interest rate S (B) Internal rate .

it g adlflgn 2 @7 efldlsid
(C) Consumption rate (D) Commodity rate

Eisra; eldlgin FyéE oNEsn

‘(E) Answer not known

allenL Ggflueidama

The portion of the authorized share capital, Wh1ch has bean offered

to share holders is called
urm@g,rrr,rrra;@as@ QULPTRIGCILIL | BENN AT K- A W T .urm_@' @mg}m‘&,ﬁm :

Li@hdlenul — - GTEI) é{@)gasa;uu@eﬂm@
(A) Cost of capital Issued share cap1tal

ppager ClFna, _ Qedaflufi i Lirkig, apagein
(C) Working capital - (D) Preference share

BLUIL (pSeiH | (perenifleniolt Lirkiesaer

(E) Answer not known
dilan Qgflwaildena
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198. Assertion (A)

spy (A)

Reason (R)

smpy (R)

The cost of share capital would be based
upon the expected rate of earnings of a
company , :

Ll pesarsdlar  afene  n  Blpelarsglan
eTdl TUMT&SILI R U (e T el &l 5 & &lein
SfgliLent L @D, .

Each investor expects a certain amount of
earnings, whether distributed or not from
the company in whose shares he invests

@-G&J@csu'rr@ (Bog,e&;mm@m, c_s,qeu-r'r'_, WLT(TH&n Ll
LIl (&6 6D LR Cen S prGyr Y;i%:5
HlnieuarsHlL 18w b eI CuirdlGaEiL L meib
@aoreillrab, @@ GOmAi  jerellemer
GU(HGUTENW THITLITTES D TTEeT

Select the correct answer form the options given below:

EGLp OarR&EsIC_(heTeT aﬂ@uumaaﬁeﬂ@gg M mest LSlenens

CaihlsH&Eseb.

(A) (A)is true but (R) is false
(A) eramug o @mann <yemme (R) aerig seum

(B) (A) is false but (R) is true
(A) erang seum <gpemed (R) eranugl o a@wenwo

(C) (A) and (R) both are true but (R) is not the correct explanation

of (A)

(A) vpme (R) @rew@id e a@renw, <peme (R)  eamg (A) @er

shlwimer eSlarGED 2jce

W (A) and (R) both are true but (R) is the correct explanation

of (A)

A) wpmo (R) Qoo saren pppd R) aang (4) Gor

sflwimer el endsipmgld

(E) Answer not known
e GgMuaicenes
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199. Credit rating is a study of the credit standing of a customer in 5C’s

which of the following correctly describes those 5C's
sLem LS eremigl @@ eungdamasurerher sler Famomuls uhdl epiie

oG, Sipreaig 1.e. 98, Geraughelameipmier g oips b-smer sflwirs
MarfisHmg 2 _

Character, capacity, capital, conditions and collateral
LiarL, Slmesr, eipegend, Hlupsmerser wHmih Weneamruid

(B) Character, capacity, complaint, conditions and collateral
vanrey, dper, e, Hlupgamarsdt wHmbn Geewrwbd

(C) Chara'cter, charm, capital, conditions and collateral |
LT, eufETID, ppegard, BlLibgenearset whpb 9 ememuib

(D) Character, capacity, capital, conditions and collateral
LigiTL, Slper, epasard, Hubsmeanser wHmitb Geverui

(E) Answer not known
elleni_ Cgflwiailcoensy

200. The income on which the equity holder’s have a residual claim is
eTHG euBLTeTSEar e sTeTraT UkiGSTITS@EsdEE o N o drerg.

(A) Profit after tax
cuflg@Ll Mer evmun

(B) Profit after tax plus equity dividend
afl&eEl Wberg e WoHEIb UG Feys6sTas

(C) Profit after tax less equity dividend
auflé@ Upesw erLub @Gsneurar Liki@ rald Osras

Profit after tax less preferred dividend
alflée Wpeagw omub Gapeirer sl@liLirear reysbsrams

(E) Answer not known
aften Gaflweldeme
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